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Summary of Key Findings



Key Findings: March 2008

Key Technology Benchmarks, March 2008:

* Ohio residents with a computer: 76%
* Ohio residents with home Internet service (either dial-up or broadband): 70%
® Ohio residents with home broadband service: 55%
® Ohio residents with mobile broadband service: 14%
Other Key Findings:

* More than one-half of Ohio residents who do not own a computer believe they don’t need
a computer, and 14% of this group have children at home.

* Lack of a computer is the largest barrier to Internet adoption in Ohio, cited up to nine
times more often than the cost of Internet service across all age groups.

* More than one-half of Ohio residents who do not subscribe to broadband service believe
they do not need broadband, or do not understand the benefit of subscribing. This means
there are currently almost 1 million Ohio adults who have the ability to subscribe to

broadband but believe they don’t need broadband.

* Among the 22% of Ohio residents who say they are not aware of any broadband provider
serving their area, nearly one-half say they will subscribe as soon as it becomes available.

* Currently 42% of employed Ohio residents work from home, while another 24% of
working residents would work from home if allowed to do so. Of note, 11% of retirees,
30% of non-working disabled persons, and 24% of all non-working Ohio residents would
join the labor force if they could work frfm home.
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The Economic Impact of
Broadband in Ohio

Every Ohio resident, with the help of Connect Ohio, can expect to experience
growth in broadband adoption that outpaces current state and national averages,

which will include all the economic benefits that come with that growth:

$3.6 billion

* $25.4 million

® $248 million

* $678,000
* $1.3 billion
* $5.2 billion

annually through an additional 96,000 jobs saved or created each year, helping
the 3.4 million Ohio residents who are not currently employed.

saved each year in reduced healthcare costs, helping the nearly 800,000
Ohio residents who currently do not have health insurance coverage for
themselves or their children.

per year in mileage saving from unnecessary driving.

in carbon credits associated with 125.6 million fewer Ibs. of CO, emissions
each year in the state of Ohio. These savings would come in part from the 1.3
million employed Ohio residents who would telework from home if allowed.

in value each year from the 144 million hours saved annually by accessing
broadband at home.

per year in total direct economic impact of accelerating broadband across
Ohio, which will benefit every Ohio resident.

Source: The Economic Impact of Stimulating Broadband Nationally,
5 released in Feb. 2008 by Connected Nation
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Ohio Technology Adoption

Summary
Percent of Ohio residents who:
Use the Internet, Don't know
butl?oor;fom 2% Do not use the

Internet

9%
21%
Use dial-up from
home
13%
Use broadband
from home
55%
Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 6 Residential Technology Assessment
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Statewide Results



Ohio Residents With a
Computer in Their Household

: Do you have an computer at home: ource: onnect Ohio Statewide
Q: Do youh p home? S 2008 C Ohio S id
n=1, residents esidential Technology Assessment
1,200 OH resid 8 Residential Technology A
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Types of Computers
Ohio Residents Have at Home

Computer ownership among Ohio residents:

No computer at Desktop only
home 47%
24%
Both desktop
and laptop
19%
Laptop only
10%

Q: What type of computer do you have at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 9 Residential Technology Assessment
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Computer Ownership

Statewide, 76% of Ohio
residents own a home

computer.

Compared to
Statewide Average

() Significantly Lower (<66%)
] Lower (66-75%)

@ Statewide Average (76%)
@ Higher (77-83%
@ Significantly Higher (>83%)

Q: Do you have an computer at home? Source: 2008 Connect Ohio Statewide
(n = 10,083 OH residents) 10 Residential Technology Assessment
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Ohio Residents With
Home Internet Service
(Broadband or Dial-Up)

Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 11 Residential Technology Assessment
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Where Ohio Residents
Access the Internet

Percent of all Ohio residents:

Home 70%

Work 30%
Cell Phone or Handheld Device 11%
Someone Else's Home 8%

Libraty 8% Statewide, 79% of
School T ) Ohio residents say
R 7 they access the

Hotels 3% Internet, either from

Restaurants ]20 e home or from some

. other locale.
Airports ]1%

Other ] 20/0

No Internet Access At All _ 21%

Q: At what locations do you have access to the Internet? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 12 Residential Technology Assessment
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Ohio Residents With
Home Broadband Service

Q: Which of the following describe the type
of Internet service you have at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 13 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Broadband Adoption
by County

Statewide, 55% of Ohio
residents subsctibe to
broadband service at home.

Compared to
Statewide Average By

() Significantly Lower (<36%) e
) Lower (36-34%)

@) Statewide Average (55%)
@@ Higher (56-64%)

@ Significantly Higher (>64%)

Q: Which of the following describe the type
of Internet service you have at home? Source: 2008 Connect Ohio Statewide
(n = 10,083 OH residents) 14 Residential Technology Assessment
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Low broadband adoption is
not limited to areas with low
broadband availability.

92% of Ohioans have
broadband availability, yet
only 55% actually subscribe.

Legend
Lower Than Average Broadband Adoption (< 55%)

B Higher Than Average Broadband Availability (>81%)

Higher Than Average Broadband Availability
and Lower Than Average Broadband Adoption

Broadband Availability and
Adoption by County

S

-

Jv w7

_

7

7

\

Source: 2008 Connect Ohio Statewide

Broadband Inventory Map
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When Did Ohio Residents
Subscribe to Broadband?

Percent of Ohio residents with a broadband connection at home:

32%

The average
Ohio resident
who has
broadband first
subscribed 3.1

99/, years ago.

22%
19% 18%

1%
| | | | | _ e—

Within the Within the Within the Within the More than four Don't
last year last two years last three years last four years years ago know/refused

Q: When did you first begin subscribing to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 16 Residential Technology Assessment
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Profile of New Broadband
Subsctribers

Among Ohio residents who subscribed to broadband in the past year:

0
55% 529,

45%

37%

32% 319,

2570 239,

20%

15% 15%

12%

5%

I
I
I
I
I
I 26%
I
I
I
I
I
I

Male Female | 18- 34 35-44 45-54 55-64 65 or

Rural Suburban Urban ILess than $25,000 - $50,000 - $75,000

| older |residents residents residents| $25,000 $49,999 $74,999 or more
I County of | Annual Household
Gender Age Residence Income
Q: When did you first begin subscribing to broadband service?
(n = 128 OH residents who first subsctibed to broadband service Source: 2008 Connect Ohio Statewide
within the past year) 17 Residential Technology Assessment
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Why Ohio Residents
Subscribe to Broadband

Percent of Ohio residents with a broadband connection at home:*

Realized broadband was worth the extra money 26%

Broadband became available in my area 24%

Got a computer for the home 21%

Broadband costs have gone down 20%

Needed to conduct business online 19%

Heard about broadband's benefits 15%

Friends or family convinced me 15%

Other reason 12%

Don't know/refused -3%

*Percentages do not add up to 100% because
respondents could give multiple responses.

Q: Which of the following contributed to your decision to
subscribe to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 18 Residential Technology Assessment
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Types of Broadband Service
That Ohio Residents Use

Percent of Ohio residents with a broadband connection at home:*

Cable modem 46%

DSL 40%

Fixed wireless broadband 4%

Satellite broadband 4%

Other 40/0

Don't know/refused . 4%,

*Percentages do not add up to 100% because
respondents could give multiple responses.
Q: Which of the following describes the broadband service
you have at home? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 19 Residential Technology Assessment
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Average Monthly Price Paid
for Internet Service by Ohio
Residents

Average price paid for home Internet service among:

$35.13

$32.07

$20.08

Dial-Up Users All Internet Users Broadband Users
(Dial-Up or Broadband)

Q: What do you pay each month for your Internet service? Source: 2008 Connect Ohio Statewide
(n = 840 OH residents with Internet service at home) 20 Residential Technology Assessment
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Average Price Paid for
Broadband Service by County

[_,__.-"'--‘
] |
i |

Csmiuga
300

On average, Ohio
residents pay $35.13
monthly for home
broadband service.

Compared to
Statewide Average

) Significantly Lower (529.92 - 532.52)
() Lower ($32.53 - $35.13)
@@ Higher (535.14 - 539.67)
@ Significantly Higher (539.68 - $44.22)

QQ: What do you pay each month for your Internet service? Source: 2008 Connect Ohio Statewide
(n = 4,676 OH residents with broadband service at home) 21 Residential Technology Assessment
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Average Monthly Price Paid
for Internet Service by Ohio
Residents

Percent of Ohio Residents With Home Internet Service:

16%

Motzre than $50

|

13%

Between $40 and $50 13%
11%
15%
Between $30 and $40 q
30%
Between $20 and $30 T
.

Between $10 and $20

_ 4% On average, Ohio

Less than $10 17 residents pay $35.13
> monthly for home

Don't know/refused —}gz’ broadband service.
0

F

O All Internet subscribers (dial-up and broadband) B Broadband subscribers
Q: What do you pay each month for your Internet service? Source: 2008 Connect Ohio Statewide
(n = 840 OH residents with Internet service at home) 22 Residential Technology Assessment
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Percent of residents with no
broadband connection who

have:
No computer at home
No Internet at home

Only dial-up at home

(n = 542 OH residents who have no broadband connection at home) 23

Barriers to Broadband Adoption Among Ohio
Residents With No Broadband Connection

I can get Internet

access somewhere else

2%
’ Other
Internet is too 20,

I don't need the
Internet

expensive
4%
7%
Broadband is not
available in my area
7%
Other‘

3%

I don't need a
computer
31%

I can get broadband -
access somewhere else
2% Computers are too
I don't need broadband expensive
0
99, 11%
Broadband is too
expensive I use a computer at a
9% Don't k Other  (different location
on't know 7o/ 4%
2%

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



I don't need a
computer

Too expensive

I use a computer at
a different location

Don't know/refused

*Percentages do not add up to 100% because

Barriers to Computer Ownership

Percent of Ohio residents who do not own a computer:*

63%

respondents could give multiple responses.

Q: Why don't you have a computer at home?

10%

(n = 290 OH residents with no computer in their household)

24

22%

More than one-half of
Ohio residents who do
not own a computer
believe they don’t need a
computer, and 14% of this
group have children at
home.

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Ohio Families Without a
Computer at Home

Percent of Ohio families who DO NOT own a computer:

36%

31%

13%

Families with children Families with Low-income* families
uninsured children with children

*Low-Income = annual household income less than $25,000

Q: Does your household have a computer?
(n = 461 OH residents with children at home) 25

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Barriers to Internet Adoption

Among Ohio residents with no Internet (dial-up or broadband)
connection at home:*

I don't own a computet 52%

I don't need the Internet, or don't know why I

(1)
don't subscribe 31%
Internet service is too expensive 15%
] Lack of a computer
I can get Internet access somewhere else 7% . . .
is the primary barrier
to Internet adoption
Broadband isn't available and I don't want dial-up 3% .
among all Ohio
o adults who do not
Concerns about fraud or identity theft :l 2%
have home Internet
service.
Other 5%
*Percentages do not add up to 100% because -
respondents could give multiple responses.
Q: Why don't you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents with no Internet service in their household) 26 Residential Technology Assessment
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Batriers to Broadband Adoption

Among Ohio residents who do not subscribe to home broadband service:*

Don't need broadband or don't understand

0
the benefit 51%

Broadband is too expensive 18%
. More than one-half of all
Don't own a computer 13% Ohio adults who do not
have home broadband

) ) i service believe they do
Broadband is not available in my area 12% not need broadband, or
i feel they do not know
I get broadband access elsewhere 6% enough about broadband
. to benefit from it.
Other 6%

*Percentages do not add up to 100% because
respondents could give multiple responses.
Q: Why don't you subsctibe to broadband Internet service?
Or if broadband is not available:
Q: Why wouldn’t you subscribe to broadband Internet service? Source: 2008 Connect Ohio Statewide
(n = 542 OH residents with no home broadband service) 27 Residential Technology Assessment
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Satisfaction With Present
Broadband Speed

Satisfaction among Ohio residents with their home broadband speed:

Somewhat Very Satisfied
Satisfied 53%
42%
Not Satisfied
5%

Q: How satisfied are you with the speed of your

broadband connection? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 28 Residential Technology Assessment
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Broadband Download Speed

Among Ohio residents with home broadband service:

Over 6.0 Mbps 5%

Ninety-five percent of all

0
Ohio broadband users say About 6.0 Mbps ]2 /0

they are satisfied on some About 3.0 Mbps 59,
level with their current .
broadband download About 1.5 Mbps 9%
speed. |
About 768 Kbps 9%
Over one-half of Ohio About 384 Kbps 70/,

residents who subscribe -
to broadband do not Less than 384 Kbps 5%

know their current Don't kn -_ 579
. on (0)
bandwidth. h 0

Q: What is the approximate download speed provided by your
Internet service provider? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 29 Residential Technology Assessment
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Perceptions of Broadband

Speed Availability
By Broadband Speed Used by Subscriber

Percent of Ohio broadband subscribers:

44%
36%
33% 32% 31%
26% 25%
20%
Users of 768 Kbps  Users of 1.5 Mbps-  Users of 6.0 Mbps Don't know
or slower 3.0 Mbps or faster

O Aware of faster connection speeds available where they live

B Plan to upgrade to a faster Internet speed in the next year

Q: Are you aware of any services available in your area that offer

faster speeds than the service you have now? and

Q: In the next 12 months, how likely are you to upgrade or sign up

for a faster connection speed for your broadband Internet service?

(n = 658 OH residents with broadband service at home and

202 OH residents with home broadband service who have the
option of upgrading their broadband speed) 30

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Actual Broadband Speeds vs.

Advertised Speeds

Among Ohio residents with home broadband service:

Download speeds are
. 24%
slower than advertised
Download speeds are
about the same as
advertised
Download speeds are 50/
faster than advertised °
Don't know 7%
Q: To what extent would you say the actual speeds you receive
compare to the speeds advertised by the Internet provider you use?
(n = 658 OH residents with broadband service at home) 31

64%

Nearly 70% of broadband
subscribers say their
download speed is the
same or faster than what
was advertised by their
provider.

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Perceptions of Broadband
Availability in Ohio

Awareness of broadband availability
among all Ohio residents:

Have broadband IEOH';EHOZV.if
i roadband 1s
Ser:rf):;l:afg itsh “ available where While 92%* of Ohio
available where they live residents have
they live 14% broadband available to
78% them, only 78% are
aware that broadband
is available.

Say broadband is
not available
where they live
8%

*2008 Connect Ohio Statewide Broadband Inventory Map. Source: 2008 Connect Ohio Statewide

Q: Is broadband service available in the area where you live? 32 Residential Technology Assessment
(n = 1,200 OH residents) © Do Not Copy Without Written Permission



Nearly one-half of Ohio
residents who say broadband
service is unavailable say they

would subscribe if it were
available.

At the same time, the other
half of these Ohio residents
would not subscribe to
broadband if it were available.

Q: Would you sign up for broadband service if it were available

in your area?
(n = 95 OH residents who say broadband service is not available

where they live)

Lack of Availability as a Batrier to

Broadband Adoption

Among Ohio residents who say broadband

33

service is not available where they live:

Yes, I would No, I would
subscribe not subsctibe
47% 45%

Don't know
8%

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Mobile Wireless Broadband
Adoption

Percent of all Ohio residents:

Subsctribe to Do not

mobile wireless subsctibe to

via laptop and mobile wireless

cell

broadband
phone/mobile 85%
Subscribe to device
mobile wireless 3%
via cell phone or Statewide, 72% of all
mobile device Ohio residents have a
8% Subsctibe to cellular phone.

mobile wireless

Don't know

via lapto —
30}3 P 1% In addition, 43% of all
0 L] L]
Ohio residents own a
Q: On your laptop computer, do you subscribe to mobile laptop Computer.

wireless service that allows you to access the Internet through a
cellular network? and
Q: Do you access the Internet through a cellular phone or
mobile device? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 34 Residential Technology Assessment
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Wi-Fi Zone (“Hot Spot”) Usage

Top Wi-Fi zones (among residents who use hot spots):

Hotels 59%
Restaurants or coffee shops 52%,
Work 40%
Airports 35%
Library 25%
Outdoor public zones 23%
. tatewi 12% of all
Community Center 10% S i erd.e, /o
Ohio residents report
Other 4%, using Wi-Fi zones, also
known as “hot spots”
Q: Do you regularly use hot spots at any of the following locations? Soutrce: 2008 Connect Ohio Statewide
(n = 139 OH residents who use Wi-Fi hot spots) 35 Residential Technology Assessment
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Internet Usage Among
Mobile Wireless Subscribers

Top Internet applications used by mobile broadband subscribers:

89% 879 90%

0
82% 79% 779, 79% 78% 0 79%
70% 73%
64%
|
Sending or Staying in ~ Searching for Buying goods Using a search  Sending or
receiving touch with product or or services engine receiving
email friends or service photos
family information
B Mobile broadband subscribers O All Internet users
(n = 949 OH residents who use the Internet, and Source: 2008 Connect Ohio Statewide
160 mobile wireless subscribers) 36 Residential Technology Assessment
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Ohio Residents and Telework

Among Ohio residents employed full- or part-time:

Currently 42% of
8% employed Ohio residents
use the Internet to work

Operate a business from home with an
Internet connection

- from home during

business hours or after
Work at home via an Internet

connection instead of commuting

hours.

More than one-quarter
(26%) of Ohio workers
who say they use the

Work at home outside of normal
business hours, often using the
Internet

Internet to work at home
7 instead of commuting say

they telework almost eve
Do not telework, but would be willing y vy
. . . 24% workday.
to do so if their employer allowed it
Q: Do you ever do work from home related to your job or
self employment? Source: 2008 Connect Ohio Statewide
(n =729 OH residents employed full- or part-time) 37 Residential Technology Assessment
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Telework’s Potential Impact on the

Labor Force

Percent of Ohio adults who don’t work, but would be likely to join

the labor force if allowed to telework:

64%
50%
24% of all non-
working Ohio
adults would likely 30% 30%
join the labor force
if allowed to
telework. 11%
[ T T 1
Disabled Students Retirees Homemakers  Unemployed
Q: If you were able to work from home through a
broadband connection - commonly known as teleworking -
how likely is it that you would work outside the home? Source: 2008 Connect Ohio Statewide
38 Residential Technology Assessment

(n = 471 OH residents not employed full- or part-time)
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Level of Concern About
Online Security

Percent of all Ohio Internet users:

42% 41% 45% 42%

Identity theft Credit card fraud = Computer viruses or  Junk or "spam"
spywate email

B Very concerned O Somewhat concerned B Not concerned/don't know

Q: How much concern or worty do you have about the
following issues? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 39 Residential Technology Assessment
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Online Victimization Among
Ohio Internet Users

Percent of Ohio Internet users who have been a victim of the following:

"Spam" ot junk email 69%
Computer viruses or 519,
spyware
Credit card fraud 5%

In Ohio, 79% of all

| Internet users report

Identity theft 4% having been the victim of

some type of online

| security problem.

None of the above

Q: Have you ever been a victim to any of the following [issues]
through the Internet? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 40 Residential Technology Assessment
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In Ohio, 43% of uninsured residents
use the Internet to search for
healthcare information or speak
with a healthcare professional.

On average, uninsured Ohio
residents save over $4.2 million
dollars a year on healthcare costs by
accessing healthcare resources
online.*

*Using estimates calculated in The Economic Impact of Stimulating

Broadband Nationally, released in 2008 by Connected Nation

Q: Which of the following types of information have you used

the internet to look for online? and

Q: Which of the following types of individuals or organizations
have you interacted with online?

(n = 1,200 OH residents)

Online Healthcare Applications

Percent of all Ohio residents who access healthcare
resources or information online:

64%

47%
43%

36%

Insured Uninsured Medicaid

Type of medical coverage

Medicare

Source: 2008 Connect Ohio Statewide
41 Residential Technology Assessment
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Online Activities Among
Ohio Internet Users

42



Searching For Information Online

Percent of Ohio Internet users who search for the following types of

information:
Product or service information - 77%
Health or medical information - 68%
Information about events in your community - 56%
Research for schoolwork - 55%
Information about government - 55%
Jobs or employment - 50%

None of the above .8%

Q: Which of the following types of information have you used
the internet to look for online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 43 Residential Technology Assessment
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Communicating With
Others Online

Percent of Ohio Internet users who communicate with others in the
following ways:

Email 87%

Instant messages 34%

Posting content
to a website

20%

Chatting in chat
rooms

10%

Posting content
to a blog

10%

None of the
-
above

Q: Which of the following ways of communicating with others
do you use? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 44 Residential Technology Assessment
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Friends or family
Companies
Coworkers
Health insurance company
Teachers

Ohio state government

Doctors or healthcare professionals
Local government
Elected officials

None of the above

Q: Which of the following types of individuals or organizations
have you interacted with online, by visiting a website or
communicating online to obtain information?

(n = 949 OH residents who use the Internet)

Interacting Online

Percent of Ohio Internet users who interact with the following
individuals or organizations:

82%

36%

34%

32%

28%

27%

22%

45

49%
49%

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Online Transactions

Percent of Ohio Internet users who conduct the following
transactions online:

Purchasing a product or service online 70%

Booking travel arrangements 57%

Paying bills 56%

Online banking 55%

Online transactions with government 35%

Selling a product or service online 26%

Buying, selling, or trading investments 19%

None of the above -15%

Q: Which of the following types of transactions have you
completed online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 46 Residential Technology Assessment
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Online Activities

Percent of Ohio Internet users who conduct the following
activities online:

Using a search engine 73%

Sending or receiving photos 64%

Reading online 62%

Playing games online 45%

Downloading music 40%

Watching videos, movies, or TV shows online 33%

Working from home 31%

Reading blogs 23%

Taking online classes 19%
None of the above .6%

Q: Which of the following activities do you conduct online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 47 Residential Technology Assessment
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Residential Technology
Assessment

by Gender

48



Ohio Residents Who Own a
Cellular Phone

Percent of Ohio residents who own a cellular phone:

740/0 710/0

Male Female
Statewide Average: 72% of Ohio residents have a cellular phone.

: Do you have a cellular phone? Source: 2008 Connect Ohio Statewide
Q: Doy p
(n = 1,200 OH residents) 49 Residential Technology Assessment
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Ohio Residents With
a Computer at Home

Percent of Ohio residents who have a computer at home:

0
79% 730/,

Male Female
Statewide Average: 76% of Ohio residents report having
a personal computer at home.

Q: Do you have an computer at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 50 Residential Technology Assessment
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Batriers to Computer Ownership

Top responses given when asked why Ohio residents do not own a computer:

O Male B Female

67%
60%
22% 21%
90 /0 110/ 0
¢
" ' ' ' I
Don't need a computer Too expensive Use a computer Don't know/refused
somewhere else

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 51 Residential Technology Assessment
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Barriers to Computer Ownership

Gender distribution of the top barriers to computer ownership:

Computers are I do not need a I use a computer
too expensive: computer: somewhere else:
44% 36%
42%
58% °
0 56% 64%
Male: Female:

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 52 Residential Technology Assessment
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Ohio Residents With
Home Internet Service
(Dial-Up or Broadband)

Percent of Ohio residents who access dial-up or broadband Internet from home:

74%

66%

Male Female

Statewide Average: 70% of Ohio residents report having an Internet connection at home

(dial-up or broadband).

Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 53 Residential Technology Assessment
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Ohio Residents Who Access the
Internet (Dial-Up or Broadband) from
Home or Some Other Place

Percent of Ohio residents who access the Internet from home or some other place:

82%
76%

Male Female

Statewide Average: 79% of Ohio residents access the Internet from home or someplace else.

Q: Do you use the Internet from any locations outside of your
own home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 54 Residential Technology Assessment
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Most Popular Places for Ohio
Residents to Access the Internet

Percent of Ohio residents who access the Internet someplace other than home:

0 Male B Female
0
68 /0 660/0
0
200/0 23 /O
14%
° 1% 1%  11%
Work Someone else's home Library School

Q: At what locations do you have access to the Internet? Source: 2008 Connect Ohio Statewide
(n = 542 OH residents who use the Internet outside the home) 55 Residential Technology Assessment
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Searching For Information Online

Percent of Ohio Internet users who search for the following types of information online:

77%

Product or service information 6
0

71%

Health or medical information 66%

59%

|

Information about community events 520
(]

57%

Research for schoolwork 549

53%
57%

|

Information about government services

49%

Job ot employment information 50%

|

None of the above 5 gzj"
0

[] Male B Female

Q: Which of the following types of information have you used
the internet to look for online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 56 Residential Technology Assessment

© Do Not Copy Without Written Permission



Communicating Online

Percent of Ohio Internet users who communicate with others in the following ways:

. 90%
Email —8 500
0
Instant messages 357
33%

20%

Posting content to a website 210

. . 9()/0
Chatting in a chat room !I 1,
. 11%
Posting content to a blog 590/

0

0
None of the above 5/01 .
0

Q: Which of the following ways of communicating with others
do you use? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 57 Residential Technology Assessment

© Do Not Copy Without Written Permission
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Interacting Online

Percent of Ohio Internet users who interact with the following individuals or organizations:

. : 85%
Friends or family M/o
. . . . 46%
Companies with which you do business ——‘ 50
45%
T —
. 37%
Health insurance company | 350,
36%
Teachers | 5
. 32%
Ohio state government 33
. 0
Doctors or healthcare professionals _%7 /o
29%
26%
Local government j_—‘ 8%
. 22%
Elected officials _— 3%,
Y
None of the above 5 770
7% O Male B Female
Q: Which of the following types of individuals or organizations have
you interacted with online, by visiting a website or communicating
online to obtain information? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 58 Residential Technology Assessment

© Do Not Copy Without Written Permission
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Online Transactions

Percent of Ohio Internet users who conduct the following transactions online:

72%

Purchasing a product or service online 60%%

Booking travel arrangements 53%

|

60%

56%
56%

|

Paying bills

54%

Online banking =70,

|

33%
37%

|

Online transactions with government

Selling a product or service online 22%

J

29%

14%

J

Buying, selling, or trading investments 239

16%
None of the above 53% 0 Male B Female

Q: Which of the following types of transactions have you
completed online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 59 Residential Technology Assessment

© Do Not Copy Without Written Permission




Using a search engine
Sending or receiving photos
Reading online

Playing games online
Downloading music
Watching videos, movies, or TV shows online
Working from home
Reading blogs
Taking online classes

None of the above

Q: Which of the following activities do you conduct online?
(n = 949 OH residents who use the Internet)

Online Activities

Percent of Ohio Internet users who conduct the following activities online:

%o
75%

67%

61%
58%

65%

46%
43%

40%

41%

|

|

30%
35%

|

28%

|

34%

21%
25%

|

19%
19%

|

6%
6%

O Male B Female

N

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission
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Internet Victimization

Among Ohio residents with Internet service at home:

"spam” o juric | N

email 69%
Computer viruses ([ /7%
or spyware 56%
Credit card fraud
5%
4%
. 0
Identity theft
4%
22%
None of the above
20% [ Male B Female
Q: Have you ever been a victim to any of the following [issues]
through the Internet? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 601 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Internet Adoption

Percent of Ohio residents who do not have any Internet connection at home
for the following reasons:

55%
48%
’ 0 Male B Female
33%
30%
18%
13%
8% 7%
6% 0
’ 3% 3% 3%
_ e [l
I don'towna Idon'tneedthe Too expensive I can get Broadband isn't Other
computer Internet Internet access available in my
somewhere else area, and I don't
want dial-up
Q: Why don't you subsctibe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents with no Internet service at home) 62 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Internet Adoption

Gender distribution of the top barriers to Internet adoption:

I can access
I do not need I do not own a Internet service is the Internet
the Internet: computetr: too expensive: elsewhere:

38% 48 0
39% ’ 47%

61% 62% 52% 53%
Male: Female:
Q: Why don't you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents with no home Internet service) 63 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents With Home
Broadband Service

Percent of Ohio residents who have a broadband connection at home:

58%

52%

Male Female

Statewide Average: 55% of all Ohio residents have broadband service at home.

Q: Which of the following describe the type of Internet service
you have at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 64 Residential Technology Assessment

© Do Not Copy Without Written Permission



Why Ohio Residents
Subscribe to Broadband

Percent of Ohio residents with a broadband connection at home:*

27%

Realized broadband was worth the extra money 26%

23%

Broadband became available in my area 250
0

__I

21%
21%
21%
20%

20%
19%

Got a computer for the home

Broadband costs have gone down

|

Needed to conduct business online

|

Heard about broadband's benefits 18%

17%

Friends or family convinced me 0 Male B Female

*Percentages do not add up to 100% because -
respondents could give multiple responses.

Q: Which of the following contributed to your decision to

subscribe to broadband service? Source: 2008 Connect Ohio Statewide

(n = 658 OH residents with broadband service at home) 065 Residential Technology Assessment
© Do Not Copy Without Written Permission



Top Methods of Broadband Access

Percent of Ohio residents with a broadband connection at home:

41%

39%

4% 5% 5% 3% 4% 4%
| | N | s [ N
Cable modem DSL Fixed wireless Satellite broadband Other
broadband
O Male B Female

Q: Which of the following describes the broadband service you
have at home?

Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 66

Residential Technology Assessment
© Do Not Copy Without Written Permission



How Long Ohio Residents Have
Had Home Broadband Service

Average number of years Ohio residents have used broadband from home:

2
> 3.0

Male Female

Statewide Average: Ohio residents adopted broadband 3.1 years ago.

Q: When did you first begin subscribing to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 67 Residential Technology Assessment
© Do Not Copy Without Written Permission



How Much Ohio Residents
Pay for Internet Service

Average monthly cost that Ohio residents pay for broadband and dial-up connections at home:

O Broadband subscribers B Dial-up subscribers

$34.98 $35.30

$19.97 $20.20

Male Female

Statewide Average: Ohio residents pay an average of $35.13 per
month for home broadband access and $20.08 for dial-up service.
Q: What do you pay each month for your Internet service? Source: 2008 Connect Ohio Statewide

(n = 840 OH residents with Internet service at home) 68 Residential Technology Assessment
© Do Not Copy Without Written Permission



Top Batrriers to
Broadband Adoption

Percent of Ohio residents who choose not to subscribe to home broadband service:

47%

25% 249,
0
21%
16%
8% 7%
I don't need broadband Broadband is too Don't own a computer I can access broadband
or don't understand the expensive somewhere else
benefit
O Male B Female
Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connect Ohio Statewide
but have broadband available to them) 69 Residential Technology Assessment

© Do Not Copy Without Written Permission



Batriers to Broadband Adoption

Gender distribution of the top barriers to broadband adoption:
I do not need Broadband is Don’t own a I can access
broadband: too expensive: computet: broadband elsewhere:

56% 56% 42% 55%

45%

58%

44%

44%

Male: Female:

Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connect Ohio Statewide
but have broadband available to them) 70 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio residents who do not subscribe
to broadband even though it is
available where they live:

60%

45%

Broadband Adoption and
Perceptions of Broadband Availability

Ohio residents who would subscribe to
broadband if it were available:

34%
20%

Male Female

(n = 542 OH residents who have no broadband connection at home)

Q: Is broadband service available in the area where you live?
and

Q: Would you sign up for broadband service if it were
available in your area?

Male Female

(n = 262 OH residents who are unaware of any broadband service
available where they live)

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents and Telework

Among Ohio adults employed full- or part-time:

26%

23% 23%
22%
14%
10%
) LJ LJ
Work at home via an Internet Work at home using the Internet Do not telework, but would be willing
connection instead of commuting outside of normal business hours to do so if their employer allowed it
O Male B Female

Q: Do you ever work from home related to your job or self-
employment? Source: 2008 Connect Ohio Statewide
(n =729 OH residents employed full- or part-time) 72 Residential Technology Assessment

© Do Not Copy Without Written Permission
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Ohio Residents
Who Own a Cellular Phone

Percent of Ohio residents who own a cellular phone:

81% 82%
74% 72%
60%
54%
18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older
Respondent’s Age
Statewide Average: 72% of Ohio residents have a cellular phone.
Q: Do you have a cellular phone? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 74 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents
With a Computer at Home

Percent of Ohio residents who have a computer at home:

890/0 860/
0
80% 0
73%
46%o

18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older

Respondent’s Age
Statewide Average: 76% of Ohio residents report having a personal computer at home.

Q: Do you have a computer at home? Source: 2008 Connect Ohio Statewide

(n = 1,200 OH residents) 75 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Among Ohio residents who do not own a home computer:

ODon't need a computer B Too expensive B Use a computer at a different location

77%
71%
500/0 480/0 510/ 0
38% 38% 40%
31% 31%
25% 25%
21%
8%
3%
. B Sy
18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older
Respondent’s Age
Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 76 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Age distribution of the top barriers to computer ownership:

Computers are I do not need a I use a computer

too expensive: computer: somewhere else:
10%

0
14% 5% 3% 1%

27%

18-24 25-34 35-44 45-54 55-64 65
years old: years old: yearsold: yearsold: yearsold: and older:

|| || _

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 77 Residential Technology Assessment
© Do Not Copy Without Written Permission
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Ohio Residents With

an Internet Connection at Home
(Either Dial-Up or Broadband)

Percent of Ohio residents who access the Internet from home:

83% 0
76% 9%
69% 68%
40%
18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older
Respondent’s Age

Statewide Average: 70% of Ohio residents report having an Internet connection at home

(dial-up or broadband).

Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 78 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents Who Access the
Internet (Dial-Up or Broadband) From
Home or Some Other Place

Percent of Ohio residents who access the Internet from home or some other place:

0
87% 3% 88%
76%
45%
18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older
Respondent’s Age

Statewide Average: 79% of Ohio residents report using the Internet at home

or someplace else.
Q: At what locations do you have access to the Internet? Source: 2008 Connect Ohio Statewide

(n = 542 OH residents who use the Internet outside the home) 79 Residential Technology Assessment
© Do Not Copy Without Written Permission



Most Popular Places for Ohio
Residents to Access the Internet

Percent of Ohio residents who access the Internet someplace other than home:

O At work B At someone else's home M At the library
81%
75%
70%
65%
35% 32% 30%
25%
21% 0 22%
° 17% 20% 16% 16% 15%
11%
I I I I
18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older
Respondent’s Age

Q: At what locations do you have access to the Internet? Source: 2008 Connect Ohio Statewide
(n = 542 OH residents who use the Internet outside the home) 80 Residential Technology Assessment

© Do Not Copy Without Written Permission



Searching for Information Online

Percent of Ohio Internet users who search for the following types of information online:

Percentage is significantly*
higher than the state average:

Percentage is significantly* /lower
than the state average:

18 to 24

25 to 34

Product or service information

69%

Health or medical information

Information about events
in your community

65 or

35to44 | 45 to 54 | 55 to 64 Older
T | 7 | e e

75% 68% 72% 58%

54%

54%

Research for schoolwork 67%
Information about government | 47%
Jobs or employment 62%
None of the above 6%
*significance measured at a 95% confidence level
Q: Which of the following types of information have you used
the internet to look for online? Source: 2008 Connect Ohio Statewide
81

(n = 949 OH residents who use the Internet)

Residential Technology Assessment
© Do Not Copy Without Written Permission



Communicating Online

Percent of Ohio Internet users who communicate with others in the following ways:

do you use?
(n = 949 OH residents who use the Internet)

Percentage is significantly* -
higher than the state average: 65 or
18 to 24 | 25t0 34 | 35 to 44 | 45 to 54 | 55 to 64
Percentage is significantly* Jower Older
than the state average: -
Email 81% 89% 86% 89% 90% 82%
Instant messages 39% 30% 35%
Posting content to a website 25% 18% 19%
Chatting in chat rooms 12% 8%o 13%
Posting content to a blog 14% 10% 8%
None of the above 10% 8% 10% 8%
*significance measured at a 95% confidence level
Q: Which of the following ways of communicating with others
Source: 2008 Connect Ohio Statewide
82 Residential Technology Assessment
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Interacting Online

Percent of Ohio Internet users who interact with the following individuals or organizations:

Percentage is significantly* higher than the -

e 18024 | 25t034 | 35t044 | 45054 | 55064 | 00O
ercentage is significantly* /ower than the Older

state average: -

Friends or family 87% 81% 84% 81% 85% 78%

Businesses

56%

51%

Coworkers

Health insurance company

Teachers

Ohio state government

Doctors or healthcare professionals

Local government

Elected officials

None of the above

*significance measured at a 95% confidence level

Q: Which of the following types of individuals or organizations have you

interacted with online, by visiting a website or communicating online to
Source: 2008 Connect Ohio Statewide
Residential Technology Assessment

© Do Not Copy Without Written Permission

obtain information?
(n = 949 OH residents who use the Internet) 83



Online Transactions

Percent of Ohio Internet users who conduct the following transactions online:

Percentage is significantly* higher than the -
state average: 65 or
Percentage is significantly* /ower than the - 181024 1251034 1 35t0 44| 4510 54 | 55 t0 64 Older
state average:

Purchasing a product or service online 65% 73% 74%0 76% 68%

Booking travel arrangements 46% 57% - 59% 58%

Paying bills 61% 63% 62% 57% 47%

Online banking 62% 60% 60% 57% 49%

Online transactions with government 42% 39%

Selling a product or setvice online 29% 21%

Buying, selling, or trading investments 23% 15%

None of the above 13% 10%

*significance measured at a 95% confidence level

Q: Which of the following types of transactions have you
completed online?

(n = 949 OH residents who use the Internet)

84

© Do Not Copy Without Written Permission

Source: 2008 Connect Ohio Statewide

Residential Technology Assessment



Online Activities

Percent of Ohio Internet users who conduct the following activities online:

Percentage is significantly* Aigher than the state average:
g g y* g g

18to 24 | 25t0 34 | 35to 44

45 to 54 | 55 to 64

Percentage is significantly* /ower than the state average: .

72% 71%
63%
62%

37%

Using a search engine

Sending or receiving photos 61%

62%
38%

Reading online

Playing games online

Downloading music

Watching videos, movies, or TV shows online

Working from home

Reading blogs

Taking online classes

None of the above

*significance measured at a 95% confidence level
Q: Which of the following activities do you conduct online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 85 Residential Technology Assessment

© Do Not Copy Without Written Permission



Internet Victimization

Percent of Ohio Internet users who have been victims of the following:

Percentage is significantly* higher than the state average: - 65 or
18t024 | 25t034 | 35t044 | 45 to 54 | 55 to 64
Percentage is significantly* /ower than the state average: - older
Spam or junk email 72% 72%0 74% 68% 70%
Computer viruses or spyware - 53% 49% | 55% 52%
Credit card fraud 2% 5% 6% 6% 7% 4%
Identity theft 5% 4% 4% 5% 4% 3%
*significance measured at a 95% confidence level
Q: Have you ever been a victim to any of the following [issues]
through the Internet? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 86 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Internet Adoption

Percent of Ohio residents who have no home Internet service for the following reasons:

Percentage is significantly Aigher than the state average: [] 181024 | 251034 | 35t0 44 | 451054 | 55 to 64 65 and
Percentage is significantly Zwer than the state average: [] older
I don't own a computer 38% 46% 46% 51% 57% 57%
I don't need the Internet 23% 22% 21% 24% 29%
Too expensive 19% 19% 14% 16%
I can get Internet access somewhere else 19% 6%
Broadband isn't available, and I don't want dial-up 0% 3% 3% 6% 4% 2%
Concerns about fraud or identity theft 0% 3% 5% 4% 2% 1%
Other reason 5% 10% 3% 6% 4% 2%
Don't know/refused 0% 4% 0% 2% 2% 5%

The lack of a home computer is cited up to nine times more often than cost as a barrier for Internet

adoption across every age group.

*Significance measured at a 95% confidence level

Q: Why don't you subscribe to the Internet at home?
(n = 356 OH residents with no Internet service in their household) 87

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Barriers to Internet Adoption

Age distribution of the top barriers to Internet adoption:

I do not need the The Internet is I do not own a I can access the
Internet: too expensive: computer: Internet elsewhere:

20°

4%
10%

18%

32%
18-24 25-34 35-44 45-54 55-64 65
years old: years old:  years old: years old: years old:  and older:
|| || . .
Q: Why don't you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents with no Internet service in their household) 88 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents With Home
Broadband Service

Percent of all Ohio residents who access broadband from home:

67% 67%
60%
55%
49%
26%
18 to 24 25 to 34 35to 44 45 to 54 55 to 64 65 and older
Respondent’s Age

Statewide Average: 55% of all Ohio residents have home broadband service.

Q: Which of the following describe the type of Internet service
you have at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 89 Residential Technology Assessment

© Do Not Copy Without Written Permission
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Why Ohio Residents
Subscribe to Broadband

Percent of Ohio residents who subscribe to broadband for the following reasons:

Percentage is significantly Aigher than the state average: [] 18024 | 251034 | 351044 | 451054 | 550 64 65 and
Percentage is significantly Zwer than the state average: [] older
Realized broadband was worth the extra money 27% 29% 32% 25% 21% -
Broadband became available in my area - 21% 31% 26% 26% 16%
Got a computer for the home 29% 22% 23% 21% 21%
Broadband costs have gone down 15% 25% 22% 25%

I needed to conduct business online 21% 19% 24% 20% 14% 11%
I heard about the benefits of broadband 21% 13% 11% 20% 16% 18%
Friends or family convinced me 13% - 14% 17% 22% 25%
Other 11% 10% 12% 13% 17% 13%
Don't know/refused 3% 4% 3% 2% - 7%

*Significance measured at a 95% confidence level

Q: Which of the following contributed to your decision to
subscribe to broadband service?
(n = 658 OH residents with broadband service at home)

90

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Top Methods of Broadband Access

Percent of Ohio residents who access broadband from home:

[0 Cable modem HE DSL M Fixed wireless broadband [ Satellite broadband

52% 50%
0
48% 45% 46% 46%
41%
39% 0
38% 40% 370,
5% 49, 5% 5% 5% 5%
2% 0
0% 1%
r I i
18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older
Respondent’s Age
Q: Which of the following describes the broadband service you
have at home? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 91 Residential Technology Assessment
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How Long Ohio Residents Have
Subscribed to Broadband

Average number of years Ohio residents have used broadband from home:

3.7

3.2 3.1 3.1

2.8

2.5

18 to 24 25 to 34 35to 44 45 to 54 55 to 64 65 and older
Respondent’s Age

Statewide Average: Ohio residents adopted broadband 3.1 years ago on average.

Q: When did you first begin subscribing to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 92 Residential Technology Assessment
© Do Not Copy Without Written Permission



How Much Ohio Residents
Pay for Internet Service

Average monthly cost that Ohio residents pay for broadband and dial-up connections at home:

O Broadband subscribers B Dial-up subscribers

$35.66 $36.89 $37.00

$33.86 $34.03

$29.96

$23.28 $23.26

$16.81 $18.88 $18.04 $19.50

18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older
Respondent’s Age

Statewide Average: Ohio residents pay an average of $35.13 per month for home
broadband access and $20.08 for dial-up.

Q: What do you pay each month for your Internet service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with Broadband service at home) 93 Residential Technology Assessment
© Do Not Copy Without Written Permission



Broadband Availability vs. Adult
Population 65 and Older by County

Broadband Availability
Significantly Lower Availability (<60%)
Lower Availability (60 - 80%)

Average Availability (81%)

Higher Availability (82 - 95%)

. .. [:] r_.“
h, A

Significantly Higher Awvailability (>95%)

Population of Adults 65 and Older
@ Significantly Lower (<10.65%)
@ Lower (10.65-13.3%)

. Higher (13.3 - 15.95%)

. Significantly Higher (>15.95%)

Statewide adult population age 65 and older: 13.3% Source: 2008 Connect Ohio Statewide
(2000 United States Census) 94 Broadband Inventory Map
© Do Not Copy Without Written Permission



Broadband Adoption vs. Adult
Population 65 and Older by County

Broadband Adoption

) Significantly Lower (<36%)
) Lower (36-54%)

g Statewide Average (55%)
@ Higher (56-64%)

@ Significantly Higher (>64%)

Population of Adults 65 and Older

@ Significantly Lower (<10.65%)
@ Lower (10.65-13.3%)

. Higher (13.3 - 15.95%)

. Significantly Higher (>15.95%)

Statewide adult population age 65 and older: 13.3%
(2000 United States Census)
Q: Which of the following describe the type of Internet service
you have at home? Source: 2008 Connect Ohio Statewide
(n = 10,083 OH residents) 95 Residential Technology Assessment

© Do Not Copy Without Written Permission




Top Barriers to Broadband Adoption

Percent of Ohio residents who choose not to subscribe to broadband:

O Don't need broadband or don't understand the benefit

. . 73%
B Broadband is too expensive

62% O Don't own a computer
B I can get broadband access somewhere else
49%
45% 46%
32%319, 32%
27%
19%19% 0
14% 16%
10%
" s 8% 9%| e,
[ ! ! ! ! !
18 to 24 25 to 34 35 to 44 45 to 54 55 to 64 65 and older

Respondent’s Age

A lack of need is the top barrier to broadband adoption cited by adults in almost every age group.

Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connect Ohio Statewide
but have broadband available to them) 96 Residential Technology Assessment
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Barriers to Broadband Adoption

Age distribution of the top batriers to broadband adoption:

I do not need I don’t own a I can get broadband
broadband: Too expensive: computer: access elsewhere:

18-24 25-34 35-44 45-54 55-64 65
years old:  years old: years old: yearsold: yearsold: and older:

Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connec t Ohio Statewide
but have broadband available to them) 97 Residential Technology Assessme nt
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Ohio residents who do not subscribe
to broadband even though it is
available where they live:

Broadband Adoption and
Perceptions of Broadband Availability

Ohio residents who would subscribe to
broadband if it were available:

650/0 630/0
59%
55%
. 46%
1% 44%
18to 24 25to 34 35to44 45 to 54 55 to 64 65 and 18 to 24 25 to 34 35t044 45to 54 55 to 64 65 and
older older

(n = 542 OH residents who have no broadband connection at home)

Q: Is broadband service available in the area where you live?
and

Q: Would you sign up for broadband service if it were available
in your area?

(n = 262 OH residents who are unaware of any broadband service
available where they live)

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission
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Ohio Residents and Telework
Among Ohio adults employed full- or part-time:
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Residential Technology
Assessment by the
Presence of Children in

the Household
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Ohio Residents Who Own a
Cellular Phone

Percent of Ohio residents who own a cellular phone:

68% 69%

Married with children in the Single with children in the No children in the household
household household

Statewide Average: 72% of Ohio residents have a cellular phone.

Q: Do you have a cellular phone? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 101 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents With
a Computer at Home

Percent of Ohio residents who have a computer at home:

0
72% 70%
Matried with children in the Single with children in the No children in the household
household household

Statewide Average: 76% of Ohio residents report having
a personal computer at home.

: Do you have an computer at home? Source: 2008 Connect Ohio Statewide
Q: Doy p
(n = 1,200 OH residents) 102 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Top responses given when asked why Ohio residents do not own a computer:

B Don't need a computer O Too expensive
B Use a computer somewhere else O Don't know/refused
68%
57%
44%,
28%
14%
0%
I I
Married with children in the Single with children in the No children in the household
household household
Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 103 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Household distribution of the top barriers to computer ownership:

Computers are I do not need a I use a computer
too expensive: computer: somewhere else:

3% 13% 6% 9%, 14%

5%

24%

60% 59% 28%

80%
Married with Single with
children in the children in the No children in Did not
household: household: the household: specify:
|| || \
AR
Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 104 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents Who Access the

Internet at Home
(Through Either Broadband or Dial-Up)

Percent of Ohio residents who access the Internet from home:

65% 64%
Married with children in the Single with children in the No children in the household
household household

Statewide Average: 70% of Ohio residents report having an Internet connection at home

(dial-up or broadband).

Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 105 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents Who Access the
Internet From Home or Some Other
Place

Percent of Ohio residents who access the Internet from home or some other place:

95%

79%
73%
Married with children in the Single with children in the No children in the household
household household

Statewide Average: 79% of Ohio residents access the Internet from home or someplace else.

Q: Do you use the Internet from any locations outside of your
own home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 106 Residential Technology Assessment

© Do Not Copy Without Written Permission



Most Popular Places for Ohio
Residents to Access the Internet

Percent of Ohio residents who access the Internet someplace other than home:

67%

31% 33%

21%

15% 16%

— T T T
Work Someone else's home Library School
[0 Married with children at home M Single with children at home B No children at home
Q: At what locations do you have access to the Internet? Source: 2008 Connect Ohio Statewide
(n = 542 OH residents who use the Internet outside the home) 107 Residential Technology Assessment

© Do Not Copy Without Written Permission



Searching for Information Online

Percent of Ohio Internet users who search for the following types of information online:

Percentage is significantly* -
higher than the state average:

Percentage is significantly* /lower -
than the state average:

Mal.'l‘led Single with | No Children
with Childten | at Home
Children

Product or service information

75%0

Health or medical information

65%

Information about events
in your community

48% 52%

Research for schoolwork

Information about government

Jobs or employment

None of the above

*significance measured at a 95% confidence level

Q: Which of the following types of information have you used
the internet to look for online?

(n = 949 OH residents who use the Internet)

Source: 2008 Connect Ohio Statewide
108 Residential Technology Assessment
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Communicating Online

Percent of Ohio Internet users who communicate with others in the following ways:

e th th st sverges [0 | Marmied | g ole with | No Children
Percentage is significantly* /ower with Children at Home

than the state average: [ ] | Children

Email 89% 88%
Instant messages 32% 34%
Posting content to a website 22% 26% 19%
Chatting in chat rooms 11% 17% 8%
Posting content to a blog 13% 15% 8%
None of the above 7% 14% 10%

*significance measured at a 95% confidence level

Q: Which of the following ways of communicating with others
do you use?

(n = 949 OH residents who use the Internet)

Source: 2008 Connect Ohio Statewide
109 Residential Technology Assessment
© Do Not Copy Without Written Permission



Interacting Online

Percent of Ohio Internet users who interact with the following individuals or organizations:

Percentage is significantly* higher than the M .

arried . . .
state average: - th Single with | No Children
Percentage is significantly* /ower than the - VYI Children at Home
state average: Children
Friends or family 85% 79% 81%
Businesses 43% 46%
Coworkers 45%

Health insurance company

36%

Teachers

Ohio state government 33% 24% 33%
Doctors or healthcare professionals 31% 26% 26%
Local government 27% 20% 28%
Elected officials 23% 16% 23%
None of the above _ 10% 8%

*significance measured at a 95% confidence level

Q: Which of the following types of individuals or organizations have

you interacted with online, by visiting a website or communicating

online to obtain information?

(n = 949 OH residents who use the Internet) 110

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Online Transactions

Percent of Ohio Internet users who conduct the following transactions online:

Percentage is significantly* higher than the
state average:

- Married with
Percentage is significantly* /ower than the - Children

state aver: age:

Purchasing a product or service online

Booking travel arrangements

Paying bills

Online banking

Online transactions with government

Selling a product or service online

Buying, selling, or trading investments

None of the above

*significance measured at a 95% confidence level

Q: Which of the following types of transactions have you

completed online?

(n = 949 OH residents who use the Internet) 111

Single with
Children

No Children
at Home

67%

55%

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Online Activities

Percent of Ohio Internet users who conduct the following activities online:

Percentage is significantly* higher than the state average: . Married with Slngle with No Children
Percentage is significantly* /ower than the state average: . Children Children at Home
Using a search engine _ 71% 71%
Sending or receiving photos 70% 62% 62%
Reading online 65% 54% 62%

Playing games online 47% 40%

Downloading music

Watching videos, movies, or TV shows online

Working from home 27% 28%

Taking online classes 22% 25% 17%

None of the above 4% 6% 8%
*significance measured at a 95% confidence level
Q: Which of the following activities do you conduct online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 112 Residential Technology Assessment

© Do Not Copy Without Written Permission



Internet Victimization

Percent of Ohio Internet users who have been victims of the following:

Percentage is significantly* higher than the state average: . Married with Slngle with No Children
Percentage is significantly* /ower than the state average: . Children Children at Home

Spam or junk email 70% 65%
Computer viruses or spyware 54% 48%o 50%
Credit card fraud 5% 5% 5%
Identity theft 3% 5% 5%
None of the above 22% 24%

*significance measured at a 95% confidence level

Q: Which of the following activities do you conduct online?
(n = 949 OH residents who use the Internet)

Source: 2008 Connect Ohio Statewide
113 Residential Technology Assessment
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Barriers to Internet Adoption

Percent of Ohio residents who do not have any Internet connection at home
for the following reasons:

56%  55%

370/0 350/0

30%

12% 12%

50/0 70/ 0
:I 2% 2%

—
I don't own a I don't need the Too expensive I can get Internet Broadband isn't
computer Internet access somewhere available in my area,
else and I don't want
dial-up
O Married with children at home B Single with children at home B No children at home
Q: Why don't you subsctibe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents with no Internet service at home) 114 Residential Technology Assessment
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Barriers to Internet Adoption

Household distribution of the top batriers to Internet adoption:

I can access
I do not need I do not own a Internet service is the Internet

the Internet: computetr: too expensive: elsewhere:

0
60/0 100/0 30/0 90/0 50/0 250/0 8 /0 22%

4% 13%

49%
58% 12%
80%
Married with Single with
children in the children in the No children in Did not
household: household: the household: specify:
|| || .
AR
Q: Why don't you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents with no home Internet service) 115 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents With Home
Broadband Service

Percent of Ohio residents who have a broadband connection at home:

72%
0
51% 48%
Married with children in the Single with children in the No children in the household
household household

Statewide Average: 55% of all Ohio residents have broadband service at home.

Q: Which of the following describe the type of Internet service

you have at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents)

116 Residential Technology Assessment
© Do Not Copy Without Written Permission



Why Ohio Residents
Subscribe to Broadband

Percent of Ohio residents with a broadband connection at home:*

-
131%
Realized broadband was worth the extra money 22%240/
[}
26%
Broadband became available in my area S 29%
0
21%
Got a computer for the home 22%
21%
24%
Broadband costs have gone down 19%
. . | 24%
Needed to conduct business online 14% -
0
14%
Heard about broadband's benefits %gg;o
0
Friends or family convinced me 15%
18%
B No children at home B Single with children at home [ Married with children at home
*Percentages do not add up to 100% because respondents could give multiple responses.
Q: Which of the following contributed to your decision to
subscribe to broadband service? Source: 2008 Connect Ohio Statewide

(n = 658 OH residents with broadband service at home) 117 Residential Technology Assessment
© Do Not Copy Without Written Permission



Top Methods of Broadband Access

Percent of Ohio residents with a broadband connection at home:

O Cable modem B DSL B Fixed wireless broadband O Satellite broadband

48% 46%
40% 39,

419,
38% °

5%  4v, vy 07 4% 4%
| — T T
Married with children in Single with children in the No children in the household
the household household

Q: Which of the following describes the broadband service you
Source: 2008 Connect Ohio Statewide

have at home?
(n = 658 OH residents with broadband service at home) 118 Residential Technology Assessment
© Do Not Copy Without Written Permission



How Long Ohio Residents Have
Had Home Broadband Service

Average number of years Ohio residents have used broadband from home:

3.2 3.1
2.4
Matrried with children in the Single with children in the No children in the household
household household

Statewide Average: Ohio residents adopted broadband 3.1 years ago.

Q: When did you first begin subscribing to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 119 Residential Technology Assessment
© Do Not Copy Without Written Permission



How Much Ohio Residents
Pay for Internet Service

Average monthly cost that Ohio residents pay for broadband and dial-up connections at home:

O Broadband subscribers B Dial-up subscribers

$35.74 $35.41
$30.78

$19.77 $21.05

$18.01

Married with children in the Single with children in the No children in the household
household household

Statewide Average: Ohio residents pay an average of $35.13 per
month for home broadband access and $20.08 for dial-up service.
Q: What do you pay each month for your Internet service? Source: 2008 Connect Ohio Statewide

(n = 840 OH residents with Internet service at home) 120 Residential Technology Assessment
© Do Not Copy Without Written Permission



Top Barriers to Broadband Adoption

Percent of Ohio residents who choose not to subscribe to broadband:

57%

40%

35%

22%

80/ 0 60 /0 80/0

_ | | el

Don't need broadband, Broadband is too Don't own a computer I can access broadband
or don't understand the expensive somewhere else
benefit
0 Married with children at home M Single with children at home B No children at home

Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband

Source: 2008 Connect Ohio Statewide
but have broadband available to them) 121

Residential Technology Assessment
© Do Not Copy Without Written Permission



Batriers to Broadband Adoption

Household distribution of the top barriers to broadband adoption:

I do not need Broadband is Don’t own a I can access

broadband: too expensive: computer: broadband elsewhere:
2% 14% 5% % s, 4%  18%
25%
7%
9%
9% 25%
779 64% 55%
69%
Married with Single with
children in the children in the No children in Did not
household: household: the household: specify:
\
] ] \
Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connect Ohio Statewide
but have broadband available to them) 122 Residential Technology Assessment
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Ohio residents who do not subscribe
to broadband even though it is
available where they live:

Broadband Adoption and
Perceptions of Broadband Availability

Ohio residents who would subscribe to
broadband if it were available:

62%

58%
0
49% 52%
36%
15%
Married with Single with No children at Married with Single with No children at
children at home children at home home children at home children at home home

(n = 542 OH residents who have no broadband connection at home)

Q: “Is broadband service available in the area where you liver”
and “Would you sign up for broadband service if it were available
in your area?”

(n = 262 OH residents who are unaware of any broadband service
available where they live)

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents and Telework

Among Ohio adults employed full- or part-time:

Sixty-five percent of working
parents say they would
telework if their employers

41%

would let them.

24% 24%
21% 21%
16%
9%
) ) )
Work at home via an Internet Work at home using the Internet Do not telework, but would be willing

connection instead of commuting outside of normal business hours to do so if their employer allowed it

O Married with children at home B Single with children at home Bl No children at home
Q: Do you ever work from home related to your job or self-
employment? Source: 2008 Connect Ohio Statewide
(n =729 OH residents employed full- or part-time) 124 Residential Technology Assessment
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Ohio Residents Who Own
a Cellular Phone

Percent of Ohio residents who own a cellular phone:

87% 84%
63%
48%
Less than HS HS degree College degree Advanced degree
degree (4 yr) (4+ yrs)

Statewide Average: 72% of Ohio residents own a cellular phone.

Q: Do you have a cellular phone? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 126 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents With a
Computer at Home

Percent of Ohio residents who have a computer at home:

87% 93%
65%
50%
Less than HS HS degtee College degree Advanced degree
degree (4 yr) (4+ yrs)

Statewide Average: 76% of Ohio residents report having a personal
computer at home.

Q: Does your household have a computer? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 127 Residential Technology Assessment
© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Percent of Ohio residents who do not own a computer:

O Don't need a computer B Too expensive B Use a computer at a different location

88%
0
61% 65%
54%
0
25 230 29% 25%

— ' !

Less than HS HS degree College degree = Advanded degree

degree (4 yr) (4+ yrs)

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 128 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Educational distribution of the top barriers to computer ownership:

Computers are I do not need a I use a computer
too expensive: computer: somewhere else:
3% 3% o/ 8% 0 3% 7Y%
6% 20% 7 17% ’

10%
35%

0 55%
68% 61%
No HS degree: HS graduate  College degree: Advanced degree: Did not specify:
(no college degree):

|| ||

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 129 Residential Technology Assessment
© Do Not Copy Without Written Permission




Ohio Residents With Either a
Broadband or Dial-Up Internet
Connection at Home

Percent of Ohio residents who have an Internet connection at home:

0
84% 907
60%
37%
Less than HS HS degree College degree Advanced degree
degree (4 yr) (4+ yrs)

Statewide Average: 70% of Ohio residents report having an Internet connection at home
(dial-up or broadband).

Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 130 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents Who Access the
Internet (Dial-Up or Broadband) From
Home or Some Other Place

Percent of Ohio residents who access the Internet from home or some other place:

94% 93%
71%
46%
Less than HS HS degree College degree Advanced degree
degree (4 yr) (4+ yrs)

Statewide Average: 79% of Ohio residents report accessing the Internet
from home or someplace else.

Q: At what locations do you have access to the Internet? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 131 Residential Technology Assessment
© Do Not Copy Without Written Permission



Most Popular Places for Ohio
Residents to Access the Internet

(Dial-Up or Broadband)

Percent of Ohio residents who access the Internet someplace other than home:

O At work M Someone else's home B At the library [ At school Hotels/Restaurants

76% 78%
20%
0
15% 12% 129/, 14% 9
N 5% 6% °
B
N
T T
Less than HS HS degree College degree =~ Advanced degree
degree (4 yr) (4+ yrs)
Q: At what locations outside of your own home do you use the Internet?
(n = 542 OH residents who access the Internet from someplace other Source: 2008 Connect Ohio Statewide
than home) 132 Residential Technology Assessment

© Do Not Copy Without Written Permission



Searching for Information Online

Percent of Ohio Internet users who search for the following types of information online:

Percentage is significantly* -
higher than the state average:

Percentage is significantly* /ower -
than the state average:

Less than College | Advanced
HS
HS deoree degree degree
degree g (4 yr) (4+ yrs)

Product or service information

82%

Health or medical information

74%

Information about events
in your community

Research for schoolwork

Information about government

Jobs or employment

None of the above

11% 12% 5% 5%

*significance measured at a 95% confidence level

Q: Which of the following types of information have you used
the internet to look for online?

(n = 949 OH residents who use the Internet)

Source: 2008 Connect Ohio Statewide
133 Residential Technology Assessment
© Do Not Copy Without Written Permission



Communicating Online

Percent of Ohio Internet users who communicate with others in the following ways:

Percentage is significantly® - Less than College | Advanced
higher than the state average: HS HS d d

cgree cgree
Percentage is significantly* Jower d degree 4g 4+g
than the state average: - cgree ( yI’) ( yl‘S)

Posting content to a blog

None of the above

*significance measured at a 95% confidence level

Q: Which of the following ways of communicating with others

Instant messages 28% 34% 33% 35%
Posting content to a website 15% 19% 20% 27%
Chatting in chat rooms 17% 9% 11% 13%

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission

do you use?
(n = 949 OH residents who use the Internet) 134



Interacting Online

Percent of Ohio Internet users who interact with the following individuals or organizations:
Percentage is significantly* higher than the - College Advanced

state average: Less than HS d
Percentage is significantly* /ower than the HS degree degree degree egree
state average: (4 yr) (4+ yrs)

Friends or family

Businesses

Coworkers

Health insurance company

Teachers

Ohio state government

Doctors or healthcare professionals

Local government

Elected officials

None of the above

*significance measured at a 95% confidence level
Q: Which of the following types of individuals or organizations
have you interacted with online, by visiting a website or
communicating online to obtain information? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 135 Residential Technology Assessment
© Do Not Copy Without Written Permission



Online Transactions

Percent of Ohio Internet users who conduct the following transactions online:

Percentage is significantly* higher than the

state aver: age:

Percentage is significantly* /ower than the

state aver: age:

Less than
HS
degree

Purchasing a product or service online

Booking travel arrangements

Paying bills

Online banking

Online transactions with government

Selling a product or service online

Buying, selling, or trading investments

None of the above

*significance measured at a 95% confidence level

Q: Which of the following types of transactions have you
completed online?
(n = 949 OH residents who use the Internet)

136

HS
degree

College
degree

(4 yr)

Advanced
degree
(4+ yrs)

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Online Activities

Percent of Ohio Internet users who conduct the following activities online:

Advanced
degree
(4+ yrs)

Percentage is significantly* higher than the state average: - Less than
Percentage is significantly* /ower than the state average: - HS degree

Using a search engine

Sending or receiving photos

Reading online

Playing games online

Downloading music

Watching videos, movies, or TV shows online

Working from home

Reading blogs

Taking online classes

None of the above

*significance measured at a 95% confidence level
Q: Which of the following activities do you conduct online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 137 Residential Technology Assessment
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Internet Victimization

Percent of Ohio Internet users who have been victims of the following:

o , ] Less than Advanced
Percentage is significantly* higher than the state average:
HS degree

Percentage is significantly* /ower than the state average: - ( 4+ yl‘S)

Spam or junk email

Computer viruses or spyware

Credit card fraud 2% 4% 6% 7%

Identity theft 2% 5% 5% 3%

None of the above

*significance measured at a 95% confidence level

Q: Have you ever been a victim to any of the following [issues]
through the Internet?

(n = 949 OH residents who use the Internet) 138

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Barriers to Internet Adoption

Percent of Ohio residents who do not have any Internet connection at home for the following reasons:

Percentage is significantly* Azgher than the state average: - Less than HS College Advanced

P - ionifieantds® Jomer than th . HS deoree degree degree
ercentage is significantly* /ower than the state average: - degree g ( 4 yI’) ( 4+ yl‘S)

I don't own a computer 61% 53% 41% 58%

I don't need the Internet 26% 30% 36% 16%

Too expensive 10% 17% 14% 16%

I can access the Internet someplace else 4% 18% 8%

.y . .

Broadband isn't av'allable in my area, 30/, 50/, 30/,

and I don't want dial-up

Concerns about fraud or identify theft 2% 2% 2% 8%

Other 7% 2% 5% 9%

*significance measured at a 95% confidence level
Q: Why don’t you subscribe to the Internet at home?

(n = 356 OH residents without Internet service at home) 139

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Barriers to Internet Adoption

Educational distribution of the top barriers to Internet adoption:

I can access the

I do not need I do not own a Internet service is Internet
the Internet: computer: too expensive: someplace else:
0
1% 14% 22% % 4% 3% 47

2%

12%

14% 46%

12%

hty

33%

59% 44% 8%

No HS degree: HS graduate  College degree: Advanced degree: Did not specify:
(no college degree):

|| ||

Q: Why don’t you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents without Internet service at home) 140 Residential Technology Assessment
© Do Not Copy Without Written Permission




Ohio Residents Who Have
Broadband at Home

Percent of Ohio residents who have a broadband connection at home:

81%
68%
43%
21%
Less than HS HS Degree College Degree Advanced Degtree
Degree (4 yr) (4+ yrs)

Statewide Average: 55% of all Ohio residents have a broadband connection at home.

Q: Which of the following describe the type of Internet
service you have at home?

Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 141

Residential Technology Assessment
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Why Ohio Residents
Subscribe to Broadband

Percent of Ohio residents who subscribe to broadband for the following reasons:

Percentage is significantly Aigher than the state average: [] Less than HS College | Advanced
HS d degree degree
Percentage is significantly /ower than the state average: B degree egree (@ yr) 4+ yrs)
Realized broadband was worth the extra money 24% 22% 28% 29%
Broadband became available in my area 15% 25% 21% 22%
Got a computer for the home 19% 27% -E
Broadband costs have gone down 9% 20% 20% 17%
I needed to conduct business online 14% - 19% 27%
I heard about the benefits of broadband 19% 15% 15% 14%
Friends or family convinced me 10% - 14% 10%
Other 24% 9% 11% 9%
Don't know/refused 9% 5% 2% 5%
*Significance measured at a 95% confidence level
Q: Which of the following contributed to your decision to
subsctibe to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 142 Residential Technology Assessment
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Broadband Availability
vs. Educational Attainment by County

Broadband Awailability
Significantly Lower Availability (<60%)
Lower Availability (60 - 80%)

Average Availability (81%)

Higher Availability (52 - 95%)
Significantly Higher Availability (>95%)

)
)
)
.
.

Population with Bachelor's
Degree or Higher

& Significantly Lower (<13.55%)
&  Lower (13.55-21.1%)
L Higher (21.1-31.05%)

: Significantly Higher (>31.05%)

Statewide adult population age 25+ with a Bachelot’s degree or
higher: 21.1%
(2000 United States Census)

Source: 2008 Connect Ohio Statewide
143 Broadband Inventory Map
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Broadband Adoption vs.
Educational Attainment by County

Broadband Adoption

) Significantly Lower (<36%)
) Lower (36-54%)

g Statewide Average (55%)
@ Higher (56-647%)

@ Significantly Higher (>64%)

Population with Bachelor's
Degree or Higher

& Significantly Lower (<13.55%)
£ Lower (13.55-21.1%)
L Higher (21.1 - 31.05%)

: Significantly Higher (>31.05%)

Statewide adult population age 25+ with a Bachelot’s degree or
higher: 21.1%
(2000 United States Census)

Q: Which of the following describe the type of Internet
service you have at home? Source: 2008 Connect Ohio Statewide

(n = 10,083 OH residents) 144 Residential Technology Assessment
© Do Not Copy Without Written Permission




Top Methods of Broadband Access

Percent of Ohio residents with a broadband connection at home:

O Cable modem B DSL B Fixed wireless broadband @ Satellite broadband

54%
48% 47% 47%
38%
32%
28%
50/0 60/0 40/
0 0 0
0% 2% 2%
r T T T
Less than HS Degree HS Degree College Degree Advanced Degree
(4 y1) (4+ yrs)

Q: Which of the following describes the broadband service
you have at home? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 145 Residential Technology Assessment
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How Long Ohio Residents Have
Had Broadband in Their Household

Average number of years Ohio residents have accessed broadband from home:

3.9
3.2
2.8
2.0
Less than HS HS Degree College Degree Advanced Degree
Degtree (4 yr) (4+ yrs)

Statewide Average: Ohio residents adopted broadband 3.1 years ago on average.

Q: When did you first begin subscribing to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 146 Residential Technology Assessment
© Do Not Copy Without Written Permission



How Much Ohio Residents Pay
for Internet Setrvice

Average monthly cost that Ohio residents pay for home broadband and dial-up connections:

O Broadband subscribers B Dial-up subscribers

$38.12 $35.16 $35.87

$33.80

$15.40 ’

Less than HS HS Degtree College Degree =~ Advanced Degree
Degtee (4 yr) (4+ yrs)

Statewide Average: Ohio residents pay an average of $35.13 per month for home
broadband service and $20.08 for dial-up service.

Q: What do you pay each month for your Internet service?
(n = 840 OH residents with dial-up or broadband Internet

Source: 2008 Connect Ohio Statewide
service at home) 147

Residential Technology Assessment
© Do Not Copy Without Written Permission



Top Barriers to Broadband
Adoption

Percent of Ohio residents who choose not to subscribe to broadband:

Across Ohio, 49% of residents who do

not subscribe to broadband service say

that broadband is not available, or they
do not know if broadband service is

available in their area.

22%

15% 16%

—
Don't need broadband Too expensive Don't own a computer I can access broadband
or don't understand the elsewhere

benefit

O Less than HS Degree B HS Degree B College Degree (4 yr) Advanced Degree (4+ yrs)
Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents for whom broadband service is available, Source: 2008 Connect Ohio Statewide
but they choose not to subscribe). 148 Residential Technology Assessment
© Do Not Copy Without Written Permission



Batriers to Broadband Adoption

Educational distribution of the top barriers to broadband adoption:

Broadband
I do not need setvice is too Don’t own a I can access
broadband service: expensive: computet: broadband elsewhere:
% 10% 8% 6% 9% 10%

6% 9%

13%

16%

24% 31%

610/ 0 90/ 0 22% 370/0

No HS diploma: HS graduate  College degree: Advanced degree: Did not specify:
(no college degree):

|| ||

Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connect Ohio Statewide

but have broadband available to them) 149 Residential Technology Assessment
© Do Not Copy Without Written Permission




Ohio residents who do not subscribe
to broadband even though it is
available where they live:

Broadband Adoption and
Perceptions of Broadband Availability

78%
60%
48%
41%
Less than HS  HS degree College degree Advanced
Degree

(n = 542 OH residents who have no broadband connection at home)

Q: Is broadband service available in the area where you live?

and

Q: Would you sign up for broadband service if it were available in
your arear

Ohio residents who would subscribe to
broadband if it were available:

33%

20%

Less than HS  HS degree Advanced

Degree
(n = 262 OH residents who are unaware of any broadband service
available where they live)

College degree

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents and Telework

Among Ohio adults employed full- or part-time:
47%

31%

Work at home via an Internet Work at home using the Internet Do not telework, but would be
connection instead of commuting outside of normal business hours interested if their employer allowed it

O Less than HS Degree B HS Degree B College Degree (4 yr) Advanced Degree (4+ yrs)

Q: Do you ever do work from home related to your job or self-
employment? and
Q: Would you be interested in teleworking if your employer allowed it? Source: 2008 Connect Ohio Statewide
(n =729 OH residents employed full- or part-time) 151 Residential Technology Assessment
© Do Not Copy Without Written Permission



Residential Technology
Assessment by Urban-Rural
Classification
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Ohio Residents Who Own
a Cellular Phone

Percent of Ohio residents who own a cellular phone:

73% 71%

66%o

Urban Suburban Rural

Statewide Average: 72% of Ohio residents have a cellular phone.

Q: Do you have a cellular phone? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 153 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents With a Computer
at Home

Percent of Ohio residents who have a computer at home:

78% 78%
70%

Urban Suburban Rural

Statewide Average: 76% of Ohio residents have a personal computer at home.

Q: Does your household have a computer? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 154 Residential Technology Assessment
© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Top reasons Ohio residents do not own a computer:

O Don't need a computer M Too expensive B Use a computer at a different location

65%
61% 60%
0 23%
22 /0 190/0
| T T
Urban Suburban Rural

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 155 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Urban/rural distribution of the top barriers to computer ownership:

Computers are I do not need a I use a computer
too expensive: computer: somewhere else:
28% 0
31% 49 45%
’ 48% ’
35%
20%
Utrban: Suburban: Rural:

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 156 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents With an Internet

Connection at Home
(Either Dial-Up or Broadband)

Percent of Ohio residents who have an Internet connection at home:

73% 73%

60%

Urban Suburban Rural

Statewide Average: 70% of Ohio residents report having an Internet connection at home

(dial-up or broadband).

Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 157 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents Who Access the
Internet From Home or Some Other Place

Percent of Ohio residents who access the Internet from home or some other place:

81% 81%
74%

Urban Suburban Rural

Statewide Average: 79% of Ohio residents report accessing the Internet
from home or someplace else.

Q: At what locations do you have access to the Internet? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 158 Residential Technology Assessment
© Do Not Copy Without Written Permission



Most Popular Places for Ohio
Residents to Access the Internet

Percent of Ohio residents who access the Internet someplace other than home:

O At work B Someone else's home W At the library O At school Hotels/Restaurants

690/0 670/0

63%

28%

18% 20%
14%

15%

12% 10, 10% 12% 11%

8% 8%

Urban Suburban Rural

Q: At what locations outside of your own home
do you use the Internet?
(n = 542 OH residents who access the Internet from someplace Source: 2008 Connect Ohio Statewide
other than home) 159 Residential Technology Assessment
© Do Not Copy Without Written Permission



Searching for Information Online

Percent of Ohio Internet users who search for the following types of information online:

Percentage is significantly* -
higher than the state average:
S Urban Suburban Rural

Percentage is significantly* Jower -

than the state average:
Product or service information 77% 80% 71%
Health or medical information 68% 73% 65%
Information about events
) ) 59% 59%
In your community
Research for schoolwork 56% 53% 56%
Information about government 58% 58% -
Jobs or employment 50% 51% 47%
None of the above 7% 9% 9%

*significance measured at a 95% confidence level

Q: Which of the following types of information have you used
the internet to look for online?

(n = 949 OH residents who use the Internet)

160

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Communicating Online

Percent of Ohio Internet users who communicate with others in the following ways:

Percentage is significantly* -

higher than the state average:

b AT Urban Suburban Rural

ercentage 1s sionificantly* Jower

than the gstate a\gferage: ’ -
Email 87% 90% 85%
Instant messages 34% 38% 29%
Posting content to a website 22% 20% 18%
Chatting in chat rooms 8% 10% 13%
Posting content to a blog 10% 10% 10%
None of the above 9% 7% 11%

*significance measured at a 95% confidence level

Q: Which of the following ways of communicating with others

do you use?

(n = 949 OH residents who use the Internet)

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Interacting Online

Percent of Ohio Internet users who interact with the following
individuals or organizations:

Percentage is significantly* higher than the -

ifiﬁieivt?;gfs significantly* /ower than the i Urban Suburban Rural
state average:

Friends or family 83% 82% 81%
Businesses 49% 51% 46%
Coworkers 49% 51% 45%
Health insurance company 38% 35% 33%
Teachers 35% 35% 28%
Ohio state government 32% 35% 29%
Doctors or healthcare professionals 28% 31% 24%
Local government 29% 28% 21%
Elected officials 22% _
None of the above 6% 8% 8%

*significance measured at a 95% confidence level
Q: Which of the following types of individuals or organizations
have you interacted with online, by visiting a website or
communicating online to obtain information? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 162 Residential Technology Assessment
© Do Not Copy Without Written Permission



Online Transactions

Percent of Ohio Internet users who conduct the following transactions online:

Percentage is significantly* Azgher than the -
state average:
Urban Suburban Rural

Percentage is significantly* /ower than the

state average: -
Purchasing a product or service online 69% 75% 69%
Booking travel arrangements 58% 56% 53%
Paying bills 580% sove | i
Online banking 57% 56% 50%
Online transactions with government 37% 34% 33%
Selling a product or service online 26% 28% 22%
Buying, selling, ot trading investments 20% 20% _
None of the above 14% 13% 16%

*significance measured at a 95% confidence level

Q: Which of the following types of transactions have you

completed online?

(n = 949 OH residents who use the Internet) 163

Source: 2008 Connect Ohio Statewide

Residential Technology Assessment
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Online Activities

Percent of Ohio Internet users who conduct the following activities online:

Percentage is significantly* Jigher than the state average: ||

Percentage is significantly* /ower than the state average: - Uthan Suburban Rural
Using a search engine 75% 73% 69%
Sending or receiving photos 66% 65% 57%
Reading online 63% 59% 61%
Playing games online 45% 41% 48%
Downloading music 44%s 37% 35%
Watching videos, movies, or TV shows online 38% 30%

Working from home 34% 34%

Reading blogs 25% 22% 19%
Taking online classes 21% 15% 19%
None of the above 6% 6% 7%

*significance measured at a 95% confidence level

Q: Which of the following activities do you conduct online?
(n = 949 OH residents who use the Internet) 164

Source: 2008 Connect Ohio Statewide

Residential Technology Assessment
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Internet Victimization

Percent of Ohio Internet users who have been victims of the following:

Percentage is significantly* higher than the state average: -

Percentage is significantly* /wer than the state average: B Urban Suburban Rural
Spam or junk email 70% 68% 68%
Computer viruses or spyware 50% 52% 53%
Credit card fraud 5% 7% 3%
Identity theft 3% 6% 5%
None of the above 21% 21% 23%

*significance measured at a 95% confidence level
Q: Have you ever been a victim to any of the following [issues]

through the Internet?
(n = 949 OH residents who use the Internet) 165

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission




Barriers to Internet Adoption

Percent of Ohio residents who do not have any Internet connection at home for the following reasons:

Percentage is significantly* higher than the state average:
s e o Utban Suburban Rural
Percentage is significantly* Jower than the state average: -

I don't own a computer 55% 47% 50%

I don't need the Internet 31% 27% 34%

Too expensive 13% 21% 14%

I can access the Internet someplace else 8% 4% 8%

3 ' 3 3

Broadband isn't av.allable in my area, 20/, 50/, 30/,

and I don't want dial-up

Concerns about fraud or identify theft 3% - 3%

Other 4% 4% 6%
*significance measured at a 95% confidence level
Q: Why don’t you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents without Internet service at home) 166 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Internet Adoption

Utrban/rural distribution of the top barriers to Internet adoption:

I can access the

I do not need I do not own a Internet service is Internet
the Internet: computet: too expensive: someplace else:

29% 34%
34% 30%
46"
° 40% 53%
49%
32%
13%

Urban: Suburban: Rural:
Q: Why don’t you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents without Internet service at home) 167 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents Who Have
Broadband at Home

Percent of Ohio residents who have a broadband connection at home:

59% 58%

43%

Urban Suburban Rural

Statewide Average: 55% of all Ohio residents have a broadband connection at home.

Q: Which of the following describe the type of Internet
service you have at home? Source: 2008 Connect Ohio Statewide

(n = 1,200 OH residents) 168 Residential Technology Assessment
© Do Not Copy Without Written Permission



Why Ohio Residents
Subscribe to Broadband

Percent of Ohio residents with a broadband connection at home:*
22%,

Realized broadband was worth the extra money

29%
Broadband became available in my area
Got a computer for the home 25%
Broadband costs have gone down 24%
Needed to conduct business online 21%
19%
Heard about broadband's benefits 159
0
14%
Friends or family convinced me 13%
J 17%
O Urban B Suburban @ Rural
*Percentages do not add up to 100% because respondents could give multiple responses.
Q: Which of the following contributed to your decision to
subscribe to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 169 Residential Technology Assessment

© Do Not Copy Without Written Permission



Broadband Availability
and Urban-Rural Classification

Broadband Availability
() Significantly Lower Availability (<60%)
() Lower Availability (60 - 80%)
@ Average Availability (81%)
@ Higher Availability (82 -95%)
@ Significantly Higher Availability (>95%)

Urban/Rural Classification

A  Rural
A Suburban

A Urban

Source: 2008 Connect Ohio Statewide
170 Broadband Inventory Map
© Do Not Copy Without Written Permission



Broadband Adoption

) Significantly Lower (<36%)

) Lower (36-34%)
g Statewide Average (55%)
@ Higher (56-64%)

@ Significantly Higher (>64%

Urban/Rural Classification

A  Rural
A Suburban

A Urban

Q: Which of the following describe th
of Internet service you have at home?
(n = 10,083 OH residents)

Broadband Adoption
by Urban-Rural Classification

Across Ohio, 96% of urban
households have
broadband service
available to them,
compared to only 79% of
rural households.

While 18% of rural adults
who don’t subscribe to
broadband say it’s because
broadband is not available,
and 17% say broadband is
too expensive, a much
greater percentage —49% —
say they don’t need
broadband.

Source: 2008 Connect Ohio Statewide
171 Residential Technology Assessment
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Top Methods of Broadband Access

Percent of Ohio residents with a broadband connection at home:

O Cable modem B DSL B Fixed wireless broadband [ Satellite broadband

50%

47%

41%

39% 39%

9%
4%
° 2%
l_ T T L
Utrban Suburban Rural

Q: Which of the following describes the broadband service

you have at home? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 172 Residential Technology Assessment

© Do Not Copy Without Written Permission



How Long Ohio Residents Have
Had Broadband in Their Household

Average number of years Ohio residents have accessed broadband from home:

3.3
3.0
2.6
r T T 1
Urban Suburban Rural
Statewide Average: Ohio residents adopted broadband 3.1 years ago on
average.

Q: When did you first begin subscribing to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 173 Residential Technology Assessment

© Do Not Copy Without Written Permission



How Much Ohio Residents Pay
for Internet Setvice

Average monthly cost that Ohio residents pay for broadband and dial-up connections from home:

O Broadband subscribers B Dial-up subscribers

$34.21 $36.55 $35.83

$21.99

Utrban Suburban Rural

Statewide Average: Ohio residents pay an average of $35.13 per month for home

broadband access and $20.08 for dial-up service.

Q: What do you pay each month for your Internet service?

(n = 840 OH residents with dial-up or broadband Internet

Source: 2008 Connect Ohio Statewide
service at home) 174

Residential Technology Assessment
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Top Barriers to Broadband
Adoption

Percent of Ohio residents who choose not to subscribe to broadband:

54%

Across Ohio, 49% of residents who do not
subscribe to broadband service say that
broadband is not available, or they do not
know if broadband service is available in

their area.
27%
20% 21% 490y
11%
| 4% 4%
[ T T T
I don't need broadband or Too expensive Don't own a computer I can access broadband
don't understand the elsewhere
benefit
O Urban B Suburban @ Rural
Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents for whom broadband service is available, Source: 2008 Connect Ohio Statewide
but they choose not to subscribe). 175 Residential Technology Assessment
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Barriers to Broadband Adoption

Urban-rural distribution of the top barriers to broadband adoption:

I do not need Don’t own a I can get broadband

broadband: Too expensive: computer: access elsewhere:
24% 23% 1%
(] 0 0
48 /0 510/0
53%
14%
73%
26%
28% °
Urban: Suburban: Rural:
Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connect Ohio Statewide
but have broadband available to them) 176 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio residents who do not subscribe
to broadband even though it is
available where they live:

57%
52%

43%

Broadband Adoption and
Perceptions of Broadband Availability

Urban Suburban Rural

(n = 542 OH residents who have no broadband connection at home)

Q: Is broadband service available in the area where you live?

and

Q: Would you sign up for broadband service if it were available in
your arear

Ohio residents who would subscribe to
broadband if it were available:

340/0 310/0

Utban Suburban Rural
(n = 262 OH residents who are unaware of any broadband service
available where they live)

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents and Telework

Percent of Ohio residents employed full- or part-time:

25, 25,
° 239, ° 230, 24%

15%

12%

Work at home via an Internet Work at home using the Do not telework, but would be
connection instead of Internet outside of normal interested if their employer
commuting business hours allowed it
[] Urban B Suburban B Rural

Q: Do you ever do work from home related to your job or self-
employment? and
Q: Would you be interested in teleworking if your employer allowed it? Source: 2008 Connect Ohio Statewide

(n = 729 OH residents employed full- or part-time) 178 Residential Technology Assessment
© Do Not Copy Without Written Permission



Residential Technology
Assessment
by Income
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Ohio Residents Who Own
a Cellular Phone

Percent of Ohio residents who own a cellular phone:

0
850/ 91%
74%
65%
48%
Less than $25,000 to $35,000 to $50,000 to $75,000
$25,000 $34,999 $49,999 $74,999 ofr more

Annual household income

Statewide Average: 72% of Ohio residents have a cellular phone.

Q: Do you have a cellular phone? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 180 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents With a
Computer at Home

Percent of Ohio residents who have a computer at home:

92% 93%
83%
65%
49%
Less than $25,000 to $35,000 to $50,000 to $75,000
$25,000 $34,999 $49,999 $74,999 or more

Annual household income

Statewide Average: 76% of Ohio residents report having a personal
computer at home.

Q: Does your household have a computer? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 181 Residential Technology Assessment
© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Top responses given when asked why Ohio residents do not own a computer:

O Don't need a computer M Too expensive B Use a computer at a different location

0
69% 65%
0
58% 550/,
41%
0
320, 35%
17%
0
. 10% o

—

Less than $25,000 to $35,000 to $50,000 to $75,000

$25,000 $34,999 $49,999 $74,999 or more
Annual household income

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 182 Residential Technology Assessment
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Computers are

too expensive:
2% 4%

6%
16% 59%
13%
Less than $25,000-
$25,000 $34,999

Q: Why don't you have a computer at home?

I do not need a
computer:

37%

Annual Household Income:

$35,000-
$49,999

$50,000-
$74,999

(n = 290 OH residents with no computer in their household) 183

Barriers to Computer Ownership

Income distribution of the top barriers to computer ownership:

I use a computer

somewhere else:

25%

17%

$75,000 Did not

or more specify
7 \
- . §\

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Ohio Residents With an Internet

Connection at Home
(Either Dial-Up or Broadband)

Percent of Ohio residents who have an Internet connection at home:

870/0 910/0
78%
57%
41%
Less than $25,000 to $35,000 to $50,000 to $75,000
$25,000 $34,999 $49,999 $74,999 or more

Annual household income
Statewide Average: 70% of Ohio residents report having an Internet connection at home

(dial-up or broadband).

Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 184 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents Who Access
the Internet From Home or Some Other Place

Percent of Ohio residents who access the Internet from home or some other place:

95% 95%
86%
1%
55%
Less than $25,000 to $35,000 to $50,000 to $75,000
$25,000 $34,999 $49,999 $74,999 or motre

Annual household income
Statewide Average: 79% of Ohio residents report accessing the Internet
from home or someplace else.

Q: Do you subscribe to the Internet at home? and
Q: Do you use the Internet from any location outside of your
own home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 185 Residential Technology Assessment
© Do Not Copy Without Written Permission



Most Popular Places for Ohio
Residents to Access the Internet

Percent of Ohio residents who access the Internet someplace other than home:

O At wotk B Someone else's home W At the library & At school Hotels/Restaurants
81%

75%
67%
55%
50%
25%
18% 0 19%
12% 12% ’ 13%15% 16% 14% . .
T T T T
Less than $25,000 to $35,000 to $50,000 to $75,000
$25,000 $34,999 $49,999 $74,999 or mote
Annual household income

Q: At what locations outside of your own home do you use the
Internet?
(n = 542 OH residents who access the Internet from someplace Source: 2008 Connect Ohio Statewide
other than home) 186 Residential Technology Assessment
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Searching for Information Online

Percent of Ohio Internet users who search for the following types
of information online:

the internet to look for online?
(n = 949 OH residents who use the Internet)

Percentage is significantly* -
bz'g/yer than the state average: ::;fss $25’000_ $35,000_ $50,000_ $75,000
Percentage is significantly* Jower - 25 2;)1’(1) 0 $34,999 $49,999 $74,999 or more
than the state average: $25,
Product or service information 68% 69% 76% 79% -
Health or medical information 62% 65% 67% 73% 72%
Information about events o o
] i 50% 55%
11 your communlty
Research for schoolwork 46% 46% 57% 57%
Information about government 49% 59% 54% 57% 58%
Jobs or employment 50% 40% 52% 55% 49%
None of the above 11% 7% 6% 6% 6%
*significance measured at a 95% confidence level
Q: Which of the following types of information have you used
Source: 2008 Connect Ohio Statewide
187 Residential Technology Assessment
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Communicating Online

Percent of Ohio Internet users who communicate with others in the following ways:

*significance measured at a 95% confidence level

Q: Which of the following ways of communicating with others

do you use?
(n = 949 OH residents who use the Internet)

188

chentage is significantly* [ ] Lecs

tgher than the state average: T $25,000- | $35,000- | $50,000- | $75,000

fﬁ:ﬁiﬁfﬁiﬁ jf?f;ﬂdy* lower - $25,000 $34,999 $49,999 $74,999 | or more
Email - 80% 88% 90% -
Instant Messages 30% 34% 38% 36% 33%
Posting content to a website 26% 24% 16% 21% 20%
Chatting in chat rooms 11% 11% 11% 9% 10%
Posting content to a blog 13% 10% 11% 10% 7%
None of the above - 13% 6% 6% -

Source: 2008 Connect Ohio Statewide

Residential Technology Assessment
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Interacting Online

Percent of Ohio Internet users who interact with the following individuals or organizations:

Percentage is significantly* higher than the - Less
state average: $25,000- | $35,000- | $50,000- | $75,000
Percentage is significantly* /ower than the - $;212:)1’(1)0 $34,999 $49,999 $74,999 or motre

state average:

Friends or family 75% 81% 80%
Businesses 42% 44%

People with whom you work

Health insurance companies

Teachers for yourself or others

Ohio state government 28% 28% 31% 38% 33%
Doctors or other healthcare providers 18% 28% 24% 33% 31%
Local government offices 24% 25% 24% 31% 29%
Elected officials or candidates 18% 18% 18% 27% 25%

None of the above - 6% 6% 6% 4%

*significance measured at a 95% confidence level

Q: Which of the following types of individuals or organizations
have you interacted with online, by visiting a website or
communicating online to obtain information? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 189 Residential Technology Assessment
© Do Not Copy Without Written Permission



Online Transactions

Percent of Ohio Internet users who conduct the following transactions online:

Percentage is significantly* higher than the -

state average: LeSS
than

$25,000

$25,000- | $35,000- | $50,000- | $75,000
$34,999 | $49,999 | $74,999 | or more

Percentage is significantly* /ower than the -
state average:

Purchasing goods or services 68% 69% 76%

Booking travel arrangements

Paying bills
Online banking

Online transactions with the government

Selling goods or services

Buying, selling, or trading investments

None of the above

*significance measured at a 95% confidence level

Q: Which of the following types of transactions have you

completed online? Source: 2008 Connect Ohio Statewide

(n = 949 OH residents who use the Internet) 190 Residential Technology Assessment
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Online Activities

Percent of Ohio Internet users who conduct the following activities online:

Percentage is significantly* Aigher than the state average: - Less $25.000- | $35,000- | $50,000- | $75,000
$34,999 $49,999 $74,999 | or more

than

Percentage is significantly* /ower than the state average: -
$25,000

Using a search engine 76%0

Sending or receiving photos

Reading online

Playing games online 42%

Downloading music 42% 31% 33% 44% 47%
Watching videos, movies, or TV shows online 37% 36% 29% 35% 34%
Working from home

Reading blogs 22% 19% 21% 27% 25%
Taking online classes 15% 18% 20% 22% 21%
None of the above 9% 10% 11% 4% -

*significance measured at a 95% confidence level
Q: Which of the following activities do you conduct online? Source: 2008 Connect Ohio Statewide
(n = 949 OH residents who use the Internet) 191 Residential Technology Assessment
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Internet Victimization

Percent of Ohio Internet users who have been victims of the following:

$75,000
or more

None of the above

*significance measured at a 95% confidence level

Q: Have you ever been a victim to any of the following [issues]
through the Internet?

(n = 949 OH residents who use the Internet)

192

Percentage is significantly* hjgber than the state average: - f}‘:’:z $25,000- | $35,000- | $50,000-
Percentage is significantly* /wer than the state average: - $25,000 $34,999 | $49,999 | $74,999
Spam or junk email 62% 72%0 72%0
Computer viruses or spyware 49% 46%o 52% 55%
Credit card fraud 2% 4% 4%

Identity theft 5% 5% 3%

Source: 2008 Connect Ohio Statewide

Residential Technology Assessment
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Barriers to Internet Adoption

Percent of Ohio residents who do not have any Internet connection at home for the following reasons:

Percentage is significantly* Jigher than the state average: [ ] Less | oz 000- | $35.000- | $50.000- | $75,000
Percentage is significantly* dwer than the state average: [11] $;}51j)r(1)0 $34,099 | $49,099 | $74,999 | or more
Don’t own a computet 54% 54% 59% 37% 49%
fl)(;)rlll,’ttslllle;escl :i}:; Internet, or don’t know why I 310, 340, 20% 330/ 250/,
Too expensive 15% 12% 26% 23% -
I can access the Internet elsewhere 4% 5% 8% 11% 22%
Broadband isn’t available in my area 2% 3% 0% 7% 8%
Concerns about fraud or identity theft 2% 2% 5% 0% 0%
Other 4% 7% 5% 4% -

*significance measured at a 95% confidence level
Q: Why don’t you subscribe to the Internet at home?
(n = 356 OH residents without Internet service at home) 193

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Barriers to Internet Adoption

Income distribution of the top batriers to Internet adoption:

I do not need the The Internet is I do not own a I can access the
Internet: too expensive: computer: Internet elsewhere:

37% 20%

\\1\; N
6% Q\\\\ Q\\
5% - :
22% \
17%
Annual Household Income:
Less than $25,000- $35,000- $50,000- $75,000 Did not
$25,000 $34,999 $49,999 $74,999 or more specify
\ \
|| || \ .
Q: Why don't you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents with no Internet service in their household) 194 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents Who Have
Broadband at Home

Percent of Ohio residents who have a broadband connection at home:

78%
71%
58%
41%
27%
Less than $25,000 to $35,000 to $50,000 to $75,000
$25,000 $34,999 $49,999 $74,999 or motre

Annual household income

Statewide Average: 55% of all Ohio residents have a broadband connection at home.

Q: Which of the following describe the type of Internet
service you have at home?
(n = 1,200 OH residents) 195

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission
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Why Ohio Residents
Subscribe to Broadband

Percent of Ohio residents who subscribe to broadband for the following reasons:

*Significance measured at a 95% confidence level

Q: Which of the following contributed to your decision to
subscribe to broadband service?
(n = 658 OH residents with broadband service at home)

196

© Do Not Copy Without Written Permission

Percentage is significantly bigher than the state average: [IJ :f:j $25,000- | $35,000- | $50,000- | $75,000
Percentage is significantly /ower than the state average: [] $25,000 $34,999 | $49,999 | $74,999 | or more
Realized broadband was worth the extra money 23% 36% 21% 30% 27%
Broadband became available in my area 23% 27% 26% 24% 24%
Got a computer for the home 20% - 15% 23% 24%
Broadband costs have gone down 17% 25% 21% 25% 20%
I needed to conduct business online 14% 14% 13% 23% 22%
I heard about the benefits of broadband 16% 21% 15% 18% 13%
Friends or family convinced me 15% - 20% 11% 12%
Other 10% 9% 15% 10% 12%
Don't know/refused 7% 3%

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment




Broadband Availability vs. Annual
Household Income by County

Broadband Availability

-

Significantly Lower Availability (<60%)
Lower Availability (60 - 80%)

Average Availability (81%)

Higher Availability (82 - 95%)
Significantly Higher Availability (=95%)

. -

8880

Median Household Income

&

Significantly Lower (<$34,121)
Lower ($34,121-540,956)
Higher (540,956-554,107)

Ph e o

Signiticantly Higher (>554,107)

Statewide median household income: $40,956 Soutrce: 2008 Connect Ohio Statewide

(2000 United States Census) 197 Broadband Inventory Map
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Broadband Adoption

) Significantly Lower (<36%)
) Lower (36-54%)

@) Statewide Average (55%)
@ Higher (56-64%)

@ Signiticantly Higher (>64%)

Median Household Income
s Significantly Lower (<$34,121)
$  Lower (534,121-$40,956)
$  Higher ($40,956-554,107)
$ Signiticantly Higher (>554,107)

Statewide median household income: $40,956

(2000 United States Census)
Q: Which of the following describe the type of Internet

service you have at home?
(n = 10,083 OH residents)

Broadband Adoption vs. Annual
Household Income by County

Soutrce: 2008 Cbnnect Ohio Statewide
198 Residential Technology Assessment
© Do Not Copy Without Written Permission



Top Methods of Broadband Access

Percent of Ohio residents with a broadband connection at home:

O Cable modem B DSL B Fixed wireless broadband [ Satellite broadband

50% 50% 48%

44% 45% 44
’ 41% ’ 41%

36%

7% o, 5% 5% 49/,
2% 2% 2% 3%

r T T T T

Less than $25,000 to $35,000 to $50,000 to $75,000

$25,000 $34,999 $49,999 $74,999 ot more
Annual household income

Q: Which of the following describes the broadband service
you have at home? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 199 Residential Technology Assessment

© Do Not Copy Without Written Permission



How Long Ohio Residents Have
Had Broadband in Their Household

Average number of years Ohio residents have accessed broadband from home:

3.6
25 2.8 2.6 2.7
Less than $25,000 to $35,000 to $50,000 to $75,000
$25,000 $34,999 $49,999 $74,999 or more

Annual household income

Statewide Average: Ohio residents adopted broadband 3.1 years ago on
average.

Q: When did you first begin subscribing to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 200 Residential Technology Assessment
© Do Not Copy Without Written Permission



How Much Ohio Residents Pay
For Internet Service

Average monthly cost that Ohio residents pay for broadband and dial-up connections from home:

[0 Broadband subscribets B Dial-up subscribers

$32.75 $33.72 $34.61 $36.43 $35.33

$25.55

$18.78 $18.34

— I I I I

Less than $25,000 $25,000 to $35,000 to $50,000 to $75,000

$34,999 $49,999 $74,999 or motre
Annual household income

Statewide Average: Ohio residents pay an average of $35.13 per month for home
broadband access and $20.08 for dial-up service.

Q: What do you pay each month for your Internet service?
(n = 840 OH residents with dial-up or broadband Internet
service at home)

Source: 2008 Connect Ohio Statewide
201 Residential Technology Assessment
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Top Barriers to Broadband
Adoption

Percent of Ohio residents who choose not to subscribe to broadband:

Across Ohio, 49% of residents
who do not subscribe to
broadband service say that
broadband is not available, or
32% 32% they do not know if broadband
service is available in their area.

13%

a3

\

Don't need broadband or I Too expensive I can access broadband
don't know why I don't elsewhere
subscribe

O Less than $25,000  ®$25,000 to $34,999  ® $35,000 to $50,000 & $50,000 to $75,000 & $75,000 or more

Annual household income
Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents for whom broadband service is available, Source: 2008 Connect Ohio Statewide
but they choose not to subscribe). 202 Residential Technology Assessment
© Do Not Copy Without Written Permission



Batriers to Broadband Adoption

Income distribution of the top batriers to broadband adoption:

I do not need Broadband is too Don’t own a I can get broadband
broadband: expensive: computer: access elsewhere:

20%

14% Annual Household Income:
Less than $25,000- $35,000- $50,000- $75,000 Did not
$25,000 $34,999 $49,999 $74,999 or more specify

] ] \ \

Q: Why don't you subsctibe to broadband at home? . ] ]
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connect Ohio Statewide

but have broadband available to them) 203 Residential Technology Assessment
© Do Not Copy Without Written Permission




Broadband Adoption and
Perceptions of Broadband Availability

Ohio residents who do not subsctibe Ohio residents who would subscribe to
to broadband even though it is broadband if it were available:
available where they live:

57% 0
51% 52% 54% X 55% 48%

Less than  $25,000-  $35,000-  $50,000- $75,000 or | Lessthan $25,000-  $35,000-  $50,000-  $75,000 or

$25,000 $34,999 $49,999 $74,999 more $25,000 $34,999 $49,999 $74,999 more
Q: Is broadband service available in the area where you live? (n = 262 OH residents who are unaware of any broadband service
and available where they live)
Q: Woulgl you sign up for broadband service if it were available in Source: 2008 Connect Ohio Statewide
your area: 204 Residential Technology Assessment

(n = 542 OH residents who have no broadband connection at home)

© Do Not Copy Without Written Permission



Ohio Residents and Telework

Among Ohio adults employed full- or part-time:

3 30 /0 360/ 0

Work at home via an Internet Work at home using the Do not telework, but would be
connection instead of Internet outside of normal interested if their employer
commuting business hours allowed it

Annual household income:
O Less than $25,000 H $25,000-$34,999 H $35,000-$49,999 @ $50,000-$74,999 $75,000 or more

Q: Do you ever do work from home related to your job or self-
employment? and

i(S;: Would you be interested in teleworking if your employer allowed Source: 2008 Connect Ohio Statewide

_ ) ) 205 Residential Technology Assessment
(n =729 OH residents employed full- or part-time) © Do Not Copy Without Written Permission
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Assessment by Race
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Ohio Residents Who Own
a Cellular Phone

Percent of Ohio residents who own a cellular phone:

74%
67%

White Non-White

Statewide Average: 72% of Ohio residents have a cellular phone.

Q: Do you have a cellular phone? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 207 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents With a
Computer at Home

Percent of Ohio residents who have a computer at home:

78%

66%

White Non-White

Statewide Average: 76% of Ohio residents report having a personal
computer at home.

Q: Does your household have a computer? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 208 Residential Technology Assessment
© Do Not Copy Without Written Permission
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Batriers to Computer Ownership

Top responses given when asked why Ohio residents do not own a computer:

O Don't need a computer M Too expensive B Use a computer at a different location

64%
60%
28%
20%
| T
White Non-White

Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 209 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Computer Ownership

Racial distribution of the top batriers to computer ownership:

Computers are I do not need a I use a computer
too expensive: computer: somewhere else:
240/0 210/0

32%

68%
76% 79%
Respondent’s self-reported race:
White Non-White
Q: Why don't you have a computer at home? Source: 2008 Connect Ohio Statewide
(n = 290 OH residents with no computer in their household) 210 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents With an Internet

Connection at Home
(Either Dial-Up or Broadband)

Percent of Ohio residents who have an Internet connection at home:

73%

59%

White Non-White

Statewide Average: 70% of Ohio residents report having an Internet connection at home

(dial-up or broadband).

Q: Do you have an Internet connection at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 211 Residential Technology Assessment
© Do Not Copy Without Written Permission



Ohio Residents Who Access the
Internet (Dial-Up or Broadband) From
Home or Some Other Place

Percent of Ohio residents who access the Internet from home or some other place:

81%

70%

White Non-White

Statewide Average: 79% of Ohio residents report accessing the Internet
from home or someplace else.

Q: At what locations do you have access to the Internet? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 212 Residential Technology Assessment
© Do Not Copy Without Written Permission



Most Popular Places for Ohio
Residents to Access the Internet

Percent of Ohio residents who access the Internet someplace other than home:

O At work B Someone else's home W At the library [ At school Hotels/Restaurants

69%
59%
24%
16% 0 0 0
15% 10% 12% 14%, 15%
r W T
White Non-White
Q: At what locations outside of your own home do you use the
Internet?
(n = 542 OH residents who access the Internet from someplace Source: 2008 Connect Ohio Statewide
other than home) 213 Residential Technology Assessment
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Searching for Information Online

Percent of Ohio Internet users who search for the following types of information online:

Percentage is significantly* -
higher than the state average: . .
o White Non-White
Percentage is significantly* /ower -
than the state average:
Product or service information 79% _
Health or medical information 70% 63%
Information about events
] . 56% 53%
in your community
Research for schoolwork 55% 57%
Information about government 55% 52%
None of the above 8% 8%

*significance measured at a 95% confidence level

Q: Which of the following types of information have you used
the internet to look for online?

(n = 949 OH residents who use the Internet)

214

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Communicating Online

Percent of Ohio Internet users who communicate with others in the following ways:

Percentage is significantly* -
higher than the state average: . .
White Non-White

Percentage is significantly* Jower

than the state average: -
Email 88% 82%
Instant messages 34% 31%
Posting content to a website 20% 25%
Chatting in chat rooms 10% 13%
Posting content to a blog 10% 12%
None of the above 9% 11%

*significance measured at a 95% confidence level

Q: Which of the following ways of communicating with others
do you use?

(n = 949 OH residents who use the Internet)

215

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Interacting Online

Percent of Ohio Internet users who interact with the following individuals or organizations:

Percentage is significantly* higher than the -
state average: . .
L White Non-White
Percentage is significantly* /Jower than the
state average: -
Friends or family 83% 77%
Businesses 49% 47%
Coworkers 49% 49%
Health insurance company 35% 42%
Teachers 33% 34%
Ohio state government 32% 32%
Doctors or healthcare professionals 27% 32%
Local government 26% 29%
Elected officials 21% 27%
None of the above 7% 9%

*significance measured at a 95% confidence level

Q: Which of the following types of individuals or organizations
have you interacted with online, by visiting a website or
communicating online to obtain information?

(n = 949 OH residents who use the Internet)

216

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Online Transactions

Percent of Ohio Internet users who conduct the following transactions online:

Percentage is significantly* higher than the -
state average: . .
o White Non-White

Percentage is significantly* /ower than the -

state average:
Purchasing a product or service online 73% _
Booking travel arrangements 57% 54%
Paying bills 55% 58%
Online banking 56% 50%
Online transactions with government 36% 28%
Selling a product or service online 26%0 21%
Buying, selling, or trading investments 18% 19%
None of the above 14% 18%

*significance measured at a 95% confidence level

Q: Which of the following types of transactions have you

completed online?

(n = 949 OH residents who use the Internet) 217

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Online Activities

Percent of Ohio Internet users who conduct the following activities online:

Percentage is significantly* Jigher than the state average: ||

Percentage is significantly* /ower than the state average: - White Non-White
Using a search engine 75% 67%
Sending or receiving photos 65% 61%
Reading online 62% 58%
Playing games online 44% 46%o0
Downloading music 39% 48%
Watching videos, movies, or TV shows online 31% 39%
Working from home 31% 34%
Reading blogs 22% 25%
Taking online classes 19% 21%
None of the above 6% 8%

*significance measured at a 95% confidence level

Q: Which of the following activities do you conduct online?
(n = 949 OH residents who use the Internet) 218

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
© Do Not Copy Without Written Permission



Internet Victimization

Percent of Ohio Internet users who have been victims of the following:

Percentage is significantly* higher than the state average: - White Non-White
Percentage is significantly* /ower than the state average: -

Spam or junk email 69% 66%
Computer viruses or spyware 52% 46%o
Credit card fraud 5% 6%
Identity theft 4% 5%
None of the above 20% 27%

*significance measured at a 95% confidence level

Q: Have you ever been a victim to any of the following [issues]
through the Internet?

(n = 949 OH residents who use the Internet)

219

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Barriers to Internet Adoption

Percent of Ohio residents who do not have any Internet connection at home for the following reasons:

Percentage is significantly* higher than the state average: -
White Non-White
Percentage is significantly* /ower than the state average: -
I don't own a computer 54% 44%
I don't need the Internet 30% 36%
Too expensive 14% 18%
I can access the Internet someplace else 6% 9%
Broadband isn't available in my area, o o
( , 2% 5%
and I don't want dial-up
Concerns about fraud or identify theft 2% 3%
Other 5% 5%
*significance measured at a 95% confidence level
Q: Why don’t you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents without Internet service at home) 220 Residential Technology Assessment

© Do Not Copy Without Written Permission



Barriers to Internet Adoption

Racial distribution of the top batrriers to Internet adoption:

I do not need the The Internet is I do not own a I can access the
Internet: too expensive: computet: Internet elsewhere:

280/0 210/0
@ 30%@ ® 34%
70%
72% ' 799, 66%

Respondent’s self-reported race:

White Non-White
Q: Why don't you subscribe to the Internet at home? Source: 2008 Connect Ohio Statewide
(n = 356 OH residents with no Internet service in their household) 221 Residential Technology Assessment

© Do Not Copy Without Written Permission



Ohio Residents Who Have
Broadband at Home

Percent of Ohio residents who have a broadband connection at home:

57%

44%

White Non-White
Statewide Average: 55% of all Ohio residents have a broadband connection at home.

Q: Which of the following describe the type of Internet
service you have at home? Source: 2008 Connect Ohio Statewide
(n = 1,200 OH residents) 222 Residential Technology Assessment
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Why Ohio Residents
Subscribe to Broadband

Percent of Ohio residents who subscribe to broadband for the following reasons:

Percentage is significantly Aigher than the state average: [[] . .
B8 s s White Non-White
Percentage is significantly /ower than the state average: -
Realized broadband was worth the extra money 27% 24%
Broadband became available in my area 25% 20%
Got a computer for the home 21% 23%
Broadband costs have gone down 21% 19%
I needed to conduct business online 19% 21%
I heard about the benefits of broadband 15% 19%
Friends or family convinced me 15% 14%
Other 12% 17%
Don't know/refused 3% 4%
*Significance measured at a 95% confidence level
Q: Which of the following contributed to your decision to
subscribe to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 223 Residential Technology Assessment
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Top Methods of Broadband Access

Percent of Ohio residents with a broadband connection at home:

O Cable modem B DSL B Fixed wireless broadband @ Satellite broadband
47%

47%

39%

38%

4% 4% 4% 3%

White Non-White

Q: Which of the following describes the broadband service

you have at home?
(n = 658 OH residents with broadband service at home)

Source: 2008 Connect Ohio Statewide
224 Residential Technology Assessment
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How Long Ohio Residents Have
Had Broadband in Their Household

Average number of years Ohio residents have accessed broadband from home:

3.1 3.1

White Non-White

Statewide Average: Ohio residents adopted broadband 3.1 years ago on average.

Q: When did you first begin subscribing to broadband service? Source: 2008 Connect Ohio Statewide
(n = 658 OH residents with broadband service at home) 225 Residential Technology Assessment
© Do Not Copy Without Written Permission



How Much Ohio Residents Pay
for Internet Setrvice

Average monthly cost that Ohio residents pay for broadband and dial-up connections from home:

O Broadband subscribers B Dial-up subscribers
$34.93 $36.29

$24.13
$19.40

White Non-White

Statewide Average: Ohio residents pay an average of $35.13 per month for home
broadband access and $20.08 for dial-up service.

Q: What do you pay each month for your Internet service?
(n = 840 OH residents with dial-up or broadband Internet

Source: 2008 Connect Ohio Statewide
service at home) 226

Residential Technology Assessment
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Top Barriers to Broadband
Adoption

Percent of Ohio residents who choose not to subscribe to broadband:

Across Ohio, 49% of residents
who do not subscribe to
45%, broadband service say that
broadband is not available, or
they do not know if broadband
service is available in their area.

25%
22% 0 0
20% 20%
14%
6%
! ! ! !
I don't need broadband Too expensive Don't own a computer I can access broadband
or I don't know why I elsewhere
don't subscribe
O White B Non-White
Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents for whom broadband service is available, Source: 2008 Connect Ohio Statewide
but they choose not to subscribe). 227 Residential Technology Assessment
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Batriers to Broadband Adoption

Racial distribution of the top batriers to broadband adoption:

I do not need Broadband is Don’t own a I can access
broadband: too expensive: computer: broadband elsewhere:

0 23%
25% 0 42,

20%

75% 77% 58%
80%
Respondent’s self-reported race:
White Non-White
Q: Why don't you subsctibe to broadband at home?
(n = 280 OH residents who do not subscribe to broadband Source: 2008 Connect Ohio Statewide
but have broadband available to them) 228 Residential Technology Assessment
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Ohio residents who do not subscribe
to broadband even though it is
available where they live:

52% 53%

Broadband Adoption and
Perceptions of Broadband Availability

White Non-White

Q: Is broadband service available in the area where you live?
and

Q: Would you sign up for broadband service if it were available
in your area?

(n = 542 OH residents who have no broadband connection at home)

Ohio residents who would subscribe to
broadband if it were available:

28%
18%

White Non-White

(n = 262 OH residents who are unaware of any broadband service
available where they live)

Source: 2008 Connect Ohio Statewide
Residential Technology Assessment
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Ohio Residents and Telework

Among Ohio adults employed full- or part-time:

34%

230/0 210/0 220/0
12%
9%
Work at home via an Internet Work at home using the Do not telework, but would be
connection instead of Internet outside of normal interested if their employer
commuting business hours allowed it
O White B Non-White

Q: Do you ever do work from home related to your job or self-
employment? and
Q: Would you be interested in teleworking if your employer allowed it? ) . .
(n =729 OH residents employed full- or part-time) Sou.r o 2.008 Connect Ohio Statewide
230 Residential Technology Assessment
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Research Methodology



Methodology

Data were collected by telephone through live computer assisted interviews
from a statewide random digit dial (RDD) sample of 1,200 households
contacted between March 6 and March 15, 2008. Data were collected by
Wilkerson & Associates of Louisville, Kentucky.
www.wilkersonresearch.com

— 'This research was designed to establish technology adoption benchmarks
across Ohio.

The questionnaire screened to include only adults age 18 or older with
quotas set by gender and age to ensure adequate representation of all
adults in the state.

Weights were applied to correct for minor variations and ensure that the
sample matches the most recent U.S. Census estimates of the state’s
population by age and gender. Weighting and research consultation were
provided by Lucidity Research LLC. www.lucidityresearch.com

Sampling margin of error:

— Statewide, full sample (n=1,200): +2.82% at the 95% level of confidence.

232
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Urban-Rural Classifications Defined

The U.S. Census Bureau uses an urban-rural classification based on
Metropolitan Statistical Areas (MSAs), which are designated by the United
States Office of Management and Budget to collect, tabulate and publish
federal statistics.

Metropolitan statistical areas contain a core urban area with a population of
50,000 or more. Each MSA also includes one or more counties that have a high
degree of social and economic interaction with the urban core (further
information on definitions for MSAs can be found at:
www.census.gov/population/www/estimates /00-32997.pdf).

When classifying urban, suburban and rural counties, Connect Ohio follows the
Census Bureau definition whereby counties are categorized as “urban” if they
contain the core city of an MSA. “Suburban” counties are MSA counties that
do not contain a core city, and “rural” counties include all remaining counties
that are not part of any MSA.

Using these definitions, there are currently 14 Urban, 26 Suburban and 48 Rural
counties in Ohio.
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State Sample Profile
(n=1,

200)

Gender: Age: Race:

Male 47%118 to 34 28% [White 83%
Female 53%]35 to 44 19% |Black 8%
Marital Status: 45 to 54 20% |Other 3%
Martied/partnered relationship 62%55 to 64 15% |No answer given 6%
Widowed 10% )65 or older 18% JOf Hispanic Descent: 2%
Separated or divorced 13% |Mean age (years) 46.6 |Employment Status:

Single, never married 15% JMedian age (years) 46.3 |Employed full-time 51%
Any children in the household: 38% |Household Income: Employed part-time 10%
Educational Attainment: Less than $25,000 19% JRetired 18%
Less than high school 9% 1$25,000 to $49,999 26% JHomemaker 7%
High school graduate 32%1%$50,000 to $74,999 18% JA student not working for wages 2%
Some college 23%1%$75,000 or more 21% JUnemployed 4%
College graduate or higher 33% |No answer given 16% |Disabled 4%
No answer given 3% [Median household income  $47,200 JOther / no answer given 5%
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Contact Information

Brent Legg

Interim Executive Director

Connect Ohio

blegg@connectednation.org

www.connectohio.org
(877) 846-7710
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